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HE  NEW  AMBRE  SOLAIRE  SYSTEM.  THE  BEST  DEAL 

UNDER  THE  SUN. 

TOith  Ambre  Solaire's  new  Advanced  Protection  System,  you  can  give  your  customers  and  thfir  children 
the  safest  tan  under  the  sun.  and  to  launch  it,  we're  offering  you  the  best  deal  under  the  sun.  to  get  the  best 
out  of  Ambre  Solaire  in  1990,  book  an  appointment  with  your  Garnier  representative  now.  If  you  don't  receive 
a  regular  visit  from  a  Garnier  representative,  ring  01-937  8201  to  makf  an  appointment.  iaboratoires 
Either  way,  don't  stock  anything  until  you  ve  taken  stock  of  Ambre  Solaire.  ^GARNieR 
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COMMENT 


It's  official!  Pharmacists  are  at  the  heart  of  primary  health 
care,  according  to  Minister  for  Health  Virginia 
Bottomley,  addressing  a  PAGB/DoH  symposium 
on  "Promoting  better  health" (p954).  Mrs  Bottomley 
noted  pharmacists'  key  role  as  providers  of  advice  on 
general  health  matters,  as  well  as  their  ability  to  deal  with 
minor  ailments  and  refer  more  serious  illnesses  to  medical 
practitioners.  Her  call  to  the  Medicines  Commission  to 
"actively  ' '  pursue  the  trend  of  removing  ingredients  from 
prescription  control,  so  diverting  patients  from  the  surgery 
to  the  pharmacy  and  taking  healthcare  into  the  community, 
is  most  timely. 

Various  speakers  showed  GPs  increasingly  willing  to 
recommend  OTC  medications  for  minor  ailments,  a  near  50 
per  cent  of  women  aged  25  to  64  recognising  the  pharmacy 
as  the  advice  source  on  minor  illness,  and  pharmacists 
more  bullish  about  their  ability  to  handle  specific  conditions 
than  either  patient  or  GP. 

Industry's  desire  to  further  involve  the  pharmacist  was 
spelt  out  by  Peter  Jensen,  managing  director  of  Beecham 


Health  Care,  who  endorsed  extension  of  the  POM  to  P 
route  for  medicines,  as  well  as  calling  for  an  extension  of  the 
number  of  conditions  suitable  for  self-medication  using 
licensed  medicines.  Mr  Jensen  made  the  point  that 
consumer  knowledge  of  how  to  recognise  symptoms  and 
manage  chronic,  recurring  ailments  is  expanding  faster  than 
the  range  of  OTC  medicines  available.  It  may  be  that 
consumer  pressure  forces  the  pace,  rather  than  industry. 

Pharmacist  Dr  Alison  Blenkisopp  followed  a  similar 
theme  in  giving  her  own  favoured  POM  to  P  list.  But  she 
made  a  call  for  the  provision  of  more  and  better  levels  of 
knowledge  and  skill,  by  improving  the  content  of 
undergraduate  and  postgraduate  education  of  pharmacists. 
The  Royal  Pharmaceutical  Society  should  encourage  both 
traits  and  canvass  financial  support  from  the  Government 
for  extension  of  such  cost-effective  healthcare. 

Pharmacists  can  play  their  own  part  in  the  High  Street 
revolution  by  making  themselves  increasingly  better 
informed  and  available  to  give  health  care  advice,  while 
lobbying  for  better  tools  with  which  to  do  the  job. 
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Radical  change  proposed 
for  contract  machinery 


Counterfeit 
targets  under 


Radical  changes  to  the  method  for 
deciding  whether  or  not  to  grant 
pharmacists  dispensing  contracts, 
particularly  in  rural  areas,  are 
proposed  in  the  NHS  and 
Community  Care  Bill  which 
recently  had  its  first  reading  in  the 
House  of  Commons  (C&D 
November  25,  p858). 

As  yet  the  Pharmaceutical 
Services  Negotiating  Committee 
has  had  only  an  outline  of  the 
proposed  changes  and  it  is  too 
earlv  to  say  exactly  what  the 
effects  might  be.  But  PSNC 
secretary  Steve  Axon  says  he 
understands  family  practitioner 
services  authorities  (as  FPCs  are 
to  be  known)  will  largely  be 
responsible  for  making  their  own 
arrangements  at  local  level  for 
decision  making.  But  pharmacists 
and  doctors,  and  their  respective 
employees,  will  no  longer  take 
part  in  the  decision  making.  The 
future  of  PPSCs  and  the  Rural 
Dispensing  Committee  above  it  is 
now  uncertain.  Working  Paper  8 
of  the  "Working  for  Patients" 
White  Paper  made  provision  for 
the  abolition  of  non-statutory  FPC 
subcommittees. 

Some  of  the  main  changes 
being  proposed  in  the  NHS  Bill 
are:  now  decisions  on  rurality  will 
in  future  be  made  by  FPSAs; 
appeals  will  go  to  regional  health 
authorities;  when  applying  for 
preliminary  consent  pharmacists 
will  not  have  to  give  an  exact 
location  of  premises  but  details 
will  have  to  be  precise  enough  for 
tests  to  be  applied;  the  procedure 
for  minor  relocations  is  to  be 
simplified,  and  no  person  who  is  a 
contractor  or  contractor's 
employee  (doctor  or  pharmacist) 
will  be  able  to  take  part  in 
decisions  as  to  whether  a 
pharmacy  is  necessary  or 
desirable,  or  in  decisions  on 
rurality. 

The  practicalities  for 
pharmacists  applying  for 
preliminary  consent  or  for  a  new 
contract  will  not  change:  they  will 
still  apply  to  an  FPSA  (FPC)'.  It  is 
the  way  the  applications  are  dealt 
with  and  more  particularly  who 
makes  the  decisions  that  will 
change,  Mr  Axon  explained. 

FPSAs  will  be  given  guidelines 
on  how  to  make  decisions  and  it  is 
this  aspect  that  PSNC  has  a 
considerable  interest  in  and  would 
expect  to  be  consulted  about.  Mr 
Axon  told  C&D  he  was 
'  'extremely  disappointed  that  we 
were  not  consulted  at  an  earlier 
stage,  but  then  again  it  appears 
that  nobody  was  consulted." 


PSNC  has  not  yet  written  back 
to  the  Department  of  Health  on 
the  proposals:  "Because  of  the 
importance  of  the  changes  it 
would  be  foolish  to  make  any 
statement  about  how  they  will 
work  or  not  work  without  sitting 
down  and  considering  the 
proposals  at  length  first,"  Mr 


Axon  said. 

A  meeting  has  been  arranged 
for  December  11  to  discuss  the 
proposals  with  the  Royal 
Pharmaceutical  Society  and  they 
will  be  looked  at  again  at  PSNC's 
own  meeting  on  December  13 
when  remuneration  is  the  other 
topic  on  the  agenda. 


NPA  Board  backs  Society  on 
professional  adverts 


The  National  Pharmaceutical 
Association  is  supporting  changes 
to  the  rules  on  advertising 
proposed  by  the  Royal 
Pharmaceutical  Society. 

The  existing  rules  prohibit  the 
use  of  the  words  ' '  pharmacy ' '  and 
'  'pharmacist"  in  advertisements 
for  non-professional  goods  which 
forces  members  to  use 
"chemist",  a  word  the  NPA  is 
trying  to  move  away  from. 

At  its  November  meeting,  the 
NPA  Board  also  heard  head  of 
training  Ailsa  Benson,  report  that 
the  Medicines  Counter 
Assistants'  Programme  was 
gaining  momentum.  The  first 
applications  for  certificates  of 
completion  had  arrived  and  full 
details  of  30  or  so  forthcoming 
courses  are  now  available  (C&D 
November  25,  p898). 

Merrell  Dow  have  produced  a 
new  brochure,  containing  a  joint 
letter  from  NPA  director  Tim 
As  till ,  and  the  company's 
managing  director  Ron  Irwin, 
outlining  the  benefits  of  the 
programme.  Radeliffe  Medical 
Press  have  funded  its  distribution. 
Computer  survey  The  Board 
approved  a  Department  of  Health 
survey  of  computers  in 
pharmacies  to  determine  how 
many  had  them  and  what  they 
were  used  for. 

COSHH  Regulations  The  Control  of 
Substances  Hazardous  to  Health 
(COSHH)  Regulations,  which 
came  into  force  in  October, 
require  employers  to  identify 
potentially  hazardous  substances 
and  to  assess  the  risk  created  by 
the  way  they  were  used  at  work. 
Assessments  would  have  to  be 
completed  by  January  1,  1990. 

Guidelines  and  sample 
assessments  have  been  produced 
by  the  information  department 
and  are  available  on  request,  but 
unfortunately  model  assessments 
mass   produced   will  not  be 


accepted  as  true  assessments.  All 
the  information  will  be 
incorporated  into  a  leaflet  to  be 
sent  to  NPA  members. 
Financial  Services  Act  The 
Pharmaceutical  &  General 
Provident  Society's  management 
committee  expressed  concern 
about  the  high  cost  of  the 
Society's  43-page  actuarial 
report,  compulsorily  prepared 
under  The  Friendly  Societies 
Regulations  1987. 

Mr  Astill  is  to  write  a  letter  of 
complaint  to  the  local  MP,  Peter 
Lilley,  who  is  also  Financial 
Secretary  to  the  Treasury, 
suggesting  the  new  legislation 
greatly  penalised  small  friendly 
societies. 

COA  cover  —  wholesale  dealing 

Because  of  the  increasing  role  of 
pharmacists  in  serving  residential 
and  nursing  homes  the  Board 
reminds  members  that  claims 
arising  from  wholesale  dealing 
would  only  be  covered  by  CDA  if 
that  part  of  the  business  does  not 
exceed  a  turnover  of  £120,000. 
Intruder  alarm  systems  Many 
members  have  complained  about 
the  high  cost  of  modifying  intruder 
alarm  systems  due  to  changes 
being  made  by  British  Telecom  to 
telephone  codes  and  dialling 
tones.  The  Business  Services 
Committe  is  to  approach  BT  with 
a  view  to  obtaining 
reimbursement  for  the  members. 
"Air  Miles"  The  NPA  has  decided 
not  to  proceed  with  a  scheme  for 
enabling  members  to  purchase 
30,000  "Air  Miles"  for  £2,250 
through  the  NPA.  Only  12  per 
cent  had  voted  in  favour  in  a  poll. 

Flu  epidemic:  Epidemic  cold  and  flu 
outbreaks  have  been  reported 
across  Britain,  with  Scotland 
having  one  of  the  highest  levels  of 
cases  reported  to  the  Beecham 
Health  Care  "Cold  and  flu 
monitor"  in  the  past  17  years. 


review 


Drugs  which  might  be  vulnerable 
to  counterfeiting,  including 
imported  products,  are  to  be 
targeted  in  the  sampling 
programme  operated  by  the 
Medicines  Inspectorate, 
according  to  Health  Minister 
Virginia  Bottomley.  She  says  that 
the  Department  of  Health  also 
proposes  to  collect  and  monitor 
data  relating  to  selected  imported 
products. 

Mrs  Bottomley,  in  a  series  of 
Commons  written  answers,  said 
that  no  stock  was  returned  to 
suppliers  following  the  DoH's 
drug  alert  notice  regarding 
counterfeit  Zantac  issued  in 
September. 

The  Health  Minister  said  that 
five  wholesalers/importers 
received  consignments  of  the 
batch  in  question,  but  retained 
samples  suggest  only  one  may 
have  received  counterfeit  stock. 

Mrs  Bottomley  declined  to 
name  the  companies  concerned  as 
she  said  that  police  inquiries  are 
continuing. 

■  There  is  no  evidence  that 
counterfeit  steroid  creams 
identified  in  the  Royal 
Pharmaceutical  Society's 
investigations  into  illegal  sales 
from  market  stalls  (C&D 
November  18,  p8 1 6)  have 
entered  the  licensed  distribution 
system.  The  Health  Minister  says 
there  is  no  evidence  to  suggest 
the  application  of  the  cream  would 
be  a  danger  to  health,  and  the 
Society  intends  to  prosecute  the 
retailers  where  possible. 


GP  contract 
challenged 

The  British  Medical  Association  is 
taking  advice  on  whether  or  not  to 
seek  a  second  opinion  on  the 
legality  of  the  doctor's  new 
contract,  to  be  imposed  by  the 
Health  Secretary  from  next  April. 

The  move  follows  an 
independent  approach  to  Lord 
Denning  by  Chelmsford  GP  Dr 
John  Cormack. 

According  to  a  BMA 
spokesman  the  Association  is  not 
yet  sure  whether  there  is  a  good 
case  against  the  contract  which  is 
why  it  is  taking  advice  first. 

But  whether  or  not  the  BMA 
goes  for  a  second  opinion  Dr 
Cormack  is  reportedly  prepared 
to  go  it  alone  in  his  challenge  to 
the  legality  of  the  new  contract  if 
he  has  a  sound  case. 
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Home  advice 
welcomed... 


'Not  the  annual  staff  bash  already?!' 


Pharmacist  charged 
with  44  offences 


Greater  pharmacy  involvement  in 
the  administration  of  medicines  in 
residential  homes  has  been 
welcomed  by  the  National  Care 
Homes  Association. 

However  the  NCHA's  Tony 
Andrews  told  C&D  he  was 
concerned  about  a  lack  of 
consultation  before  the  event ,  and 
now  more  seriously,  about  a 
suggestion  that  pharmacists  might 
report  back  to  social  services  on 
the  practices  being  used  in  homes. 
The  suggestion  had  come  out  of  a 
meeting  held  last  month  by  the 
Society's  Norwich  Branch  and 
Norfolk  LPC  . 

LPC  chairman  Joe  King  said 
over  100  pharmacists  and  home 
owners  had  attended  the  meeting. 
He  said  pharmacists  should  realise 
that  private  home  owners  already 
pay  fees  for  inspections  by  social 
services  who  have  the  power  to 
take  licences  away  if 
recommendations  from 
inspectors  or  other  officials  like 
fire  officers  are  not  implemented. 
■  Guidelines  for  the  use  of 
medicines  in  residential  homes 
have  now  been  produced  jointly  by 
the  Royal  Pharmaceutical  Society 
and  Age  Concern.  The  guidelines 
are  based  largely  on  the  Society's 
1986  publication  "The 
administration  and  control  of 
medicines  in  residential  homes ' ' . 

Copies  have  been  sent  to  LPC 
and  local  branch  secretaries,  and 
regional  and  district 
pharmaceutical  officers. 

SK&F  patent 
dispute 

Smith  Kline  &  French 
Laboratories  are  beginning  legal 
action  against  a  London  company 
over  the  product  cimetidine. 

SK&F  are  seeking  an 
injunction  restraining  Becpharm 
Ltd,  of  Broadhurst  Gardens, 
Swiss  Cottage,  NW6,  from 
allegedly  infringing  its  patents. 
(Nos  1,338,169  and  1,397,  436.) 

In  the  writ,  SK&F  seek  the 
handing  over  or  destruction 
"upon  oath"  of  all  "infringing" 
articles  in  Becpharm's  power, 
custody  or  control,  and  an  inquiry 
as  to  damages  for  alleged 
infringement  of  patent  or,  at  its 
option,  an  account  of  profits. 

In  addition,  SK&F  seek  an 
order  for  the  discovery  of  all 
information  and  documents  in 
Becpharm's  possession,  custody 
or  power  about  the  supply  to,  or 
by,  Becpharm  of  cimetidine 
imported  and  or  disposed  of  in 
alleged  infringement  of  the  patent. 


Pharmacist  Ketan  Patel,  of  75 
Cranleigh  Drive,  Ilford,  has  been 
remanded  on  conditional  bail  until 
January  23  by  Waltham  Forest 
Magistrates. 

He  is  charged  on  two  counts  of 
conspiring  to  defraud  the  NHS;  30 
charges  of  fraud;  four  charges  of 
dishonestly  falsifying  accounts; 
four  charges  of  obtaining  property 
by  deception;  and  four  charges  of 
unlawfully  selling  prescribed 
drugs. 

All  the  alleged  offences  took 
place  between  March  1984  and 
June  1989.  Mr  Patel  runs  a 
pharmacy  on  Forest  Road, 
Walthamstow  where  his  younger 
brother,  Bhavin  Patel,  of  721  The 
High  Road,  Seven  Kings,  Ilford,  is 
an  assistant.  Mr  B.  Patel  is 
charged  with  conspiring  to  defraud 
the  NHS  in  March  1988. 

It  is  alleged  that  the  brothers 
carried  out  the  frauds  in 
association  with  Dr  Abdul  Khalid, 
of  23a  Grove  Park,  Wanstead, 
who  has  a  practice  at  Palmerstone 
Road,  Walthamstow.  Dr  Khalid 
faces  32  charges  of  fraud  worth 
more  than  £2  million. 

He  allegedly  wrote 
prescriptions  for  fictional  patients 
and  made  bogus  claims  for 
emergency  calls  between  March 
1988  and  July  1989,  defrauding  the 
NHS  of  more  than  £lm.  He  was 
further  charged  with  obtaining  by 
deception  four  mortgages  from 
building  societies  and  six  charges 
of  attempting  to  obtain  mortgages 
by  deception,  valued  at 
approximately  £lm,  on  diverse 


dates  from  December  1987  and 
throughout  1988. 

The  Patel  brothers  provided 
sureties  of  £10,000  each.  Dr 
Khalid  provided  a  security  of 
£50,000  and  sureties  totalling 
£300,000.  All  three  men  were 
ordered  to  reside  at  their  home 
addresses  (Dr  Khalid  to  observe  a 
curfew),  to  surrender  their 
passports,  and  were  prohibited 
from  applying  for  travel 
documents. 

RDC  approval 
in  Norfolk 

The  Rural  Dispensing  Committee 
has  approved  an  application  for  a 
pharmacy  in  the  West  Norfolk 
village  of  Terrington  St  Clement. 
The  pharmacy  application  must 
now  go  before  the  Norfolk 
pharmacy  practices 
subcommittee. 

Doctors  from  two  surgeries  in 
the  area  say  medical  practices  will 
suffer. 


Prescription  charges,  including 
receipts  from  the  sale  of  pre- 
payment certificates,  in  the  family 
practitioner  service  in  England 
amounted  to  £38. 6m  in  the  year 
1979-80;  £127. 8m  in  1985-86; 
£147. 9m  in  1986-87,  and  £157.5m 
in  1987-88,  junior  Health  Minister 
Roger  Freeman  said  in  a 
Commons  written  reply  recently. 


Computer 
pay  for  CPs 

Doctors  are  to  be  reimbursed  for 
the  costs  of  buying,  setting  up  and 
maintaining  computer  systems 
from  April  1,  1990,  to  encourage 
GPs  to  computerise  their 
practices. 

Junior  Health  Minister  Roger 
Freeman  said  in  a  Commons 
written  reply  last  week  that  from 
April  1 ,  1990  a  further  £24m  is  to 
be  made  available  for  GP 
computerisation.  GPs  will  be  able 
to  claim  back  directly  half  the  costs 
of  buying,  leasing,  upgrading  and 
maintaining  their  computer 
systems  together  with  70  per  cent 
of  the  initial  staff  costs  of  setting 
up  the  systems.  The  balance  will 
be  paid  back  indirectly,  Mr 
Freeman  said. 

The  allowances  are  to  be 
subject  to  upper  limits  based  on  a 
sliding  scale  according  to  practice 
lists  sizes.  There  is  to  be 
additional  assistance  for  GPs  who 
opt  to  be  funded  through  practice 
budgets,  Mr  Freeman  said. 

A  more  detailed  document 
setting  out  the  Government's 
strategy  for  the  information  needs 
and  use  of  information  technology 
in  the  NHS  is  to  be  launched  for 
consultation  on  January  17,  1990. 


Controlling  pharmacy  numbers:  copies  of 
the  revised  guidance  for  family 
practitioner  committees  on 
arrangements  for  controlling  the 
number  of  new  pharmacies  are  to 
be  sent  to  all  existing  pharmacy 
contractors,  junior  Health 
Minister,  Roger  Freeman  said  in  a 
written  Commons  reply  last 
week. 
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PROMOTING  BETTER  HEALTH 


Government  interest  in  the  role  self  medication  can  play  in  primary  health  care  was  signalled  at  a 
ymposium  jointly  hosted  by  the  Department  of  Health  and  the  Proprietary  Association  of  Great  Britain  last 

Thursday,  attended  by  top  OTC  industry  figures 

ottomley  urges  POM  to  P  moves 


The  Medicines  Commission 
should  actively  pursue  the  trend  of 
removing  medicines  from 
prescription  control,  urged  Health 
Minister  Virginia  Bottomley  last 
week. 

Addressing  industry 
executives  at  a  joint 
PAGB/Department  of  Health 
seminar,  she  drew  attention  to  the 
five  compounds  deregulated  in  the 
last  six  years.  "All  of  these  help  to 
divert  patients  away  from  the 
surgery  and  into  the  pharmacy.  It 
is  a  part  of  encouraging  the  focus 
on  health  out  into  the 
community,"  she  said. 

The  labelling  and  advertising  of 
non-prescription  medicines  needs 
to  be  of  a  high  standard,  said  Mrs 
Bottomley.  She  gave  support  to 
the  PAGB's  industry  code  of 
advertising  practice  and  the  pre^ 
publication  vetting  of  all  package 
information  and  advertising  copy. 

"The  UK  system  of  self- 
regulation  is  unique,  well- 
established  and  well  proven. 
Consequently  any  proposal  for 
change  must  be  balanced  against 
the  possible  erosion  of  this  long- 
standing system,"  she  said. 

Indicative  drug  budgets  for 
GPs  are  being  introduced  to  bring 
downward  pressure  to  bear  on  the 
ever  increasing  drugs  bill. 
Expenditure  on  medicines  has 
grown  on  average  by  4  per  cent 
above  the  rate  of  inflation  over  the 
past  five  years.  Only  a  small  part 
of  this  is  covered  by  price 
increases;  the  remainder  being 
due  to  the  use  of  more 
sophisticated  drugs,  said  Mrs 
Bottomley. 

"Nobody  -  including  the 
profession  —  disputes  that  there 
is  scope  to  improve  doctors' 
prescribing  habits,"  she  added. 
"But  our  interest  lies  in  cost 
effective  prescribing  not  cheap 
prescribing.  We  are  quite 
prepared  to  pay  for  innovative 
new  medicines  which  will 
significantly  improve  the  quality  of 
patients'  lives." 

For  some  people  the  three 
major  areas  of  change 
demography,  medical  advances 
and  expectations  —  are  the 
problems  of  the  NHS.  Mrs 
Bottomley  preferred  to  see  them 
as  opportunities.  "One  of  the 
most  important  moves  in  reaching 
solutions  is  the  increasing 
recognition  of  personal 
responsibility  for  our  own 
health, ' '  she  said,  and  the  weight 
of  media  interest  suggested  the 
public  was  taking  these  issues 


Minister  for  Health  Virginia  Bottomley 


seriously. 

The  promotion  of  health  and 
the  active  prevention  of  disease 
will  be  come  the  central  part  of  the 
family  doctor  service,  she  said, 
and  this  was  one  of  the  aims  of  the 


new  GP  contract.  It  is  nearly  25 
years  since  it  was  last  reviewed, 
and  during  that  time  the  number  of 
GPs  has  risen  35  per  cent  and  the 
average  list  size  fallen  by  20  per 
cent. 


The  Government  recognises 
that  pharmacies  are  ideal  bases  for 
giving  the  public  valuable 
information  as  they  are  visited  by 
some  six  million  people  a  day. 
"These  figures  illustrate  the 
general  importance  of  the 
contribution  pharmacists  make  to 
the  general  health  of  the 
population,"  said  Mrs  Bottomley. 

The  Pharmacy  Health  Care 
scheme,  with  an  extra  £250,000 
funding  this  year  from  the 
Department,  is  an  effective  way  to 
get  across  key  messages,  she 
said.  A  report  on  the  scheme 
published  in  April  showed  that 
over  90  per  cent  of  UK 
pharmacies  display  leaflets.  Since 
1986  over  10  million  free  leaflets 
have  been  distributed  covering  15 
different  topics,  and  three 
organisations  using  the  scheme 
have  received  outstanding 
responses  from  the  public.  One 
leaflet  from  the  British  Heart 
Foundation  generated  inquiries 
from  14,000  consumers. 


Pharmacists  to  handle  repeats  for  chronic 

conditions? 


Direct  purchase  from  the 
pharmacist  of  repeat  medication 
for  long  term  conditions  would 
seem  sensible  both  for  the 
consumer  and  from  the 
Government's  economic  point  of 
view,  suggested  Beecham  Health 
Care  managing  director  Peter 
Jensen. 

The  number  of  conditions 
considered  suitable  for  self- 
medication  has  fallen  way  behind 
the  information  now  made 
available  through  the  mass  media. 
The  advice  in  women's  magazines 
centres  mostly  on  alternative 
treatments  since  licensed  OTC 
medicines  cannot  always  be 
offered  for  relief  of  these 
symptoms  directly  to  the  public 
without  a  prescription,  he  said. 

'  'There  is  a  need  to  review  the 
parameters  of  self-medication  and 
to  bring  ourselves  in  line  with  both 
consumer  exceptions  and  their 
increased  ability  to  make 
sophisticated  decisions  on 
symptom  recognition,"  said  Mr 
Jensen. 

Advertising  plays  an  important 
role  in  drawing  attention  to 
conditions  suitable  for  self- 
medication  and  creating 
awareness    of  appropriate 


Peter  Jensen,  managing  director, 
Beecham  Health  Care 
products.  "It  is  essential  that 
advertising  must  be  kept  simple  in 
order  to  communicate  and 
educate  effectively.  Providing 
detailed  information  serves  no 
relevant  purpose  since  it  becomes 
information  for  its  own  sake  and 
detracts  from  the  essential 
message,"  said  Mr  Jensen. 

The  UK  system  of  labelling 
and  advertising  has  worked  well 
over  a  long  period.  However,  it  is 
under  threat  of  change  in 


proposals  from  the  European 
Community.  The  PAGB  has 
challenged  the  need  for 
harmonisation  in  this  area,  said  Mr 
Jensen,  since  both  legislative  and 
regulatory  mechanisms  already 
exist  and  the  established  system 
works. 

The  way  forward  for  the 
industry  is  in  developing  more 
products  for  prevention  and  in  the 
field  of  diagnostics.  And 
manufacturers  believed 
pharmacists  will  play  an 
increasingly  important  role  in  self- 
care  and  self-medication,  said  Mr 
Jensen.  "In  order  for  industry  to 
successfully  encourage  the 
'prevention  rather  than  cure' 
philosphy,  Government  will  need 
to  be  open  minded  with  regard  to 
product  claims,"  he  suggested. 

As  more  ingredients  satisfy 
criteria  for  use  in  non-prescription 
medicines,  they  should  be  made 
available.  The  safety  and  efficacy 
of  the  ingredient  must  have  been 
demonstrated,  it  must  be  used  in 
products  to  treat  conditions 
suitable  for  self-medication. 

New  delivery  system  are  also 
important  to  the  OTC  industry 
and  the  transdermal  patch  is  one 
that  will  be  watched,  he  said. 
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Ask  your 
pharmacist... 

For  minor  illnesses  three  quarters 
of  the  population  believes  that  a 
pharmacist  gives  as  good  advice 
as  a  doctor.  People  have  a  greater 
belief  in  OTC  medicines  and  more 
confidence  in  their  ability  to  self- 
medicate. 

People  also  look  to  alternative 
medicines:  a  quarter  of  the 
population  worry  about 
prescription  drugs.  Some  14  per 
cent  of  consumers  claim  to  have 
used  a  natural  or  herbal  remedy  in 
the  past  six  months,  said  Dr 
Elizabeth  Nelson,  of  Taylor 
Nelson,  charting  changing 
attitudes  to  health  care. 

While  significantly  more 
consumers  with  coughs,  chest 
pains  and  headaches  consult  a 
doctor  in  1989  compared  to  1986 
suggesting  increased 
knowledge  and  confidence  —  GPs 
are  consistent  in  describing  those  ' 
symptoms  which  they  think 
patients  should  consult  them  on. 

Doctors  are  more  in  favour  of 
symptoms  being  referred  to 
pharmacists  than  are  consumers, 
suggesting  there  is  room  for 
education  among  consumers 
urging  a  visit  to  the  pharmacist. 
This  is  particularly  true  for  flu  and 
stomach  complaints,  said  Dr 
Nelson. 

Doctors  are  particularly 
favourable  towards  natural 
remedies  for  stomach  complaints 
and  sleeping  difficulties. 
"Pharmacists  could  do  a  lot  to 
recognise  the  acceptance  of 
homoeopathic  remedies  for 
certain  symptoms.  They  lag 
behind  consumers  and  doctors," 
she  said. 

Summing  up  the  changes 
taking  place,  Dr  Nelson  said  the 
public  are  more  prepared  to  take 
advice  from  pharmacists  and  to  try 
alternative  remedies.  "Pharma- 
cists must  recognise  this. 
Consumers  prefer  to  make  their 
own  healthcare  decisions.  Many 
now  wish  to  avoid  medicines," 
she  said. 

■  Dorothy  Knightley,  marketing 
director  for  IMS,  confirmed  the 
GP  is  playing  an  influential  role  in 
pushing  more  medication  OTC 
through  recommendation.  Two 
out  of  every  three  prescriptions 
now  written  are  for  repeat 
treatments,  indicative  of  the 
extent  of  safe  and  effective 
maintenance  therapy. 

The  number  of  patients 
visiting  the  GP  for  minor  ailments 
has  declined  since  the  limited  list. 
"GPs  are  confident  in 
recommending  OTC  treatments 
to  patients,"  she  said.  "The  level 
of  recommendation  has  increased 
noticeably  this  year.  In  most  cases 
recommendations  occur  where 
the  GP  has  only  diagnosed  a  single 
condition." 


Scope  to  extend  limited 
range'  of  OTC  medicines 


There  is  a  great  deal  of  scope  to 
expand  the  limited  range  of  OTC 
medicines  currently  available  so 
that  pharmacists  are  able  to 
recommend  more  effective 
treatments,  said  Dr  Alison 
Blenkinsopp,  a  lecturer  in 
pharmacy  practice  at  the 
University  of  Bradford. 

Pharmacists  have  welcomed 
the  OTC  availability  of  medicines 
such  as  loperamide  and 
hydrocortisone  and  would  like  to 
see  more.  The  most  frequently 
suggested  are:  chloramphenicol 
eye  drops:  antifungals  for  vaginal 
thrush;  metoclopramide  for 
nausea  and  vomiting;  and  strong 
analgesics  in  restricted  quantities. 

Dr  Blenkinsopp  said  her  list 
went  further  to  include:  steroid 
nasal  sprays  for  hayfever;  steroid 
products  for  aphthous  mouth 
ulcers;  nicotine  chewing  gum  to 
help  people  stop  smoking; 
NSAIDs,  especially  newer  topical 
products  for  muscular  pain; 
cromoglycate  eyedrops  for  hay 
fever;  and  topical  antibiotics  for 
minor  skin  infections. 

"In  many  cases  the 
pharmacist  knows  what  medicine 
is  needed,  but  has  to  advise  the 
patient  to  see  their  doctor,"  she 
said.  She  strongly  refuted  the 
accusation  that  pharmacists 
wanted  to  take  over  the  doctor's 
job.  "What  a  pharmacist  can  and 
does  do  is  respond  to  requests  for 
advice  about  health.  Research 
shows  that  10-20  per  cent  of 
customers  are  referred  to  their 
GP  without  treatment  being 
offered.  And  GPs  themselves  say 
up  to  a  third  of  their  consultations 
are  for  trivial  conditions.  I  can  see 
no  conflict,"  said  Dr  Blenkinsopp. 

By  increasing  the  range  of 
effective  OTC  medicines  greater 
choice  and  convenience  can  be 
offered  to  consumers, 
pharmacists'  expertise  can  be 
better  used  and  the  pressure  on 
GPs'  time  can  be  reduced.  The 


Dr  Alison  Blenkinsopp 

Royal  Pharmaceutical  Society 
must  press  for  standards  of 
competence  and  training  in 
responding  to  symptoms  for 
pharmacists  and  counter 
assistants,  she  said. 

Pharmacists  must  be  prepared 
to  take  a  more  pro-active  role  in 
offering  advice  and  they  must 
provide  quiet  areas  in  their 
pharmacies.  The  industry  must 
play  its  part  in  pressing  for 
reclassification  of  suitable 
products.  Finally  the  Government 
must  give  priority  to  processing 
reclassifications. 

Almost  750,000  people  a  day 
in  Great  Britain  either  seek  advice 
or  purchase  an  OTC  medicine, 
underlining  the  importance  of  self- 
medication  in  primary  health  care. 
'  'A  prerequisite  for  pharmacists  is 
appropriate  training.  The 
attention  paid  to  this  at 
undergraduate  level  has  been 
inadequate  in  the  past,  and  while 
some  innovative  schools  of 
pharmacy  have  led  the  way,  many 
do  still  not  provide  an  adequate 
basic  training,  she  said. 

During  pre-registration 
training  pharmacists  must  receive 
more  instruction  in  responding  to 
symptoms.  But  80  per  cent  of 
those  visiting  a  pharmacy  will  be 
dealt  with  by  medicine  counter 
assistants.  The  training 
programme  launched  by  the  NPA 
for  assistants  is  a  major  step 
forward,  she  said. 


PAGB  executive  director  John  Wells  welcomes  Health  Minister 
\  'irginia  Bottomley  to  last  Thursday 's  seminar  at  the  Royal  College  of 
Phvsicians 


Age  and  sex 
major  factors 

in  future 
health  plans 

The  ageing  population  is  likely  to 
have  a  dramatic  effect  on  future 
attitudes  to  healthcare.  By  the 
year  2000,  15  per  cent  of  the 
population  will  be  over  65  years. 

There  are  more  immediate 
implications  too.  The  age  at  which 
people  in  really  large  numbers 
start  to  need  long  term  care  is  85  , 
years  and  over.  All  those  in  this 
bracket  in  the  year  2040  will  have 
been  born  before  1955. 

"If  we  believe  actions  in 
middle  life  will  have  benefits  in 
later  life  —  an  unproven  but 
probable  assumption  —  then  there 
is  really  not  much  time  to  lose," 
warned  Leon  Kreitzman,  a 
consultant  at  the  Henley  Centre. 

The  ageing  of  society  is  a 
recent  phenomenon!,  and  it  is  now 
as  "young' '  as  it  is  ever  going  to 
be.  This  means  we  are  now  seeing 
a  different  picture  of  health,  he 
said.  Apart  from  age,  sex  is  the 
other  major  characteristic  to  be 
considered  when  looking  at 
health. 

There  is  a  lot  of  truth  in  the 
adage  "women  get  sick,  men 
die",  said  Mr  Kreitzman. 
Although  there  is  not  a  great 
variation  in  chronic  sickness 
between  men  and  women,  for  a 
whole  range  of  ailments  women 
suffer  more  than  men.  Women, 
across  the  age  range,  consult  their 
GP  more  than  men. 

Women  do  try  harder  to  live 
healthily.  They  smoke  less,  drink 
less,  eat  less  fried  food,  sugar  and 
butter.  The  one  thing  they  don't 
do  is  exercise  as  much.  The 
reason  is  that  they  don't  have 
time.  "The  busiest  person  in  the 
world  is  the  working  mother, ' '  he 
said,  "because  despite  all  the  talk 
we  hear  of  enlightened  males,  it  is 
women  who  do  the  household 
jobs." 

Sometime  in  the  1990s,  for  the 
first  time  in  peace  time,  women 
will  make  up  half  the  workforce. 
At  this  stage  women's  health  will 
become  an  economic  issue,  and 
experience  suggests  that  when 
something  becomes  an  economic 
issue,  things  get  done,  said  Mr 
Kreitzman.  "I  suggest  over  the 
next  few  years  employers, 
spurred  by  the  economics  of  the 
matter,  will  take  the  health  of  their 
female  workers  seriously.  They 
will  also  take  their  caring  role 
seriously,"  he  said. 

The  consumer  of  tomorrow  is 
moving  towards  one  who  is  older, 
female,  probably  better  educated 
and  almost  certainly  better  off. 
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GSLs  out  in 
the  open? 

Plans  by  Boots  the  Chemists  to 
put  General  Sale  List  medicines 
on  open  display,  allowing 
customers  to  self-select  products, 
have  still  to  get  the  official  seal  of 
approval  from  the  Royal 
Pharmaceutical  Society. 

Boots  have  been  piloting  a 
number  of  different  formats  for 
open  display  of  GSL  medicines 
within  pharmacies  for  six  months, 
and  have  been  in  close  discussion 
with  the  Society.  However,  the 
development  has  been  the  cause 
of  friction  between  the  Society's 
Council  and  the  company. 

There  are  concerns  that  the 
move  may  contravene  the  Code  of 
Ethics  and  diminish  the  control  of 
the  supervising  pharmacist  over 
the  safe  of  medicines.  Boots'  plans 
would  also  appear  to  contravene 
the  requirement  that  in  premises 
where  graduates  are  undertaking 
preregistration  experience, 
medicines  should  not  be  on  open 
selection. 

The  Ethics  and  Education 
Committees  considered  the 
matter  at  this  month's  meeting  of 
Council,  but  both  have  deferred 
any  decision  until  next  month. 

Boots  appear  to  be  looking  at 
three  different  formats  for  open 
display  of  GSLs.  Stores  piloting 
the  new  look  include  Slough, 
Northampton,  Kenilworth, 
Leatherhead,  Wigston  Magna 
(near  Leicester)  and  Stratford,  it 
is  understood.  Council  members 
have  made  a  number  of  site  visits. 

In  the  simplest  format,  GSL 
products  are  placed  on  gondolas 
facing  or  at  right  angles  to  the 
chemist  counter,  with  customers 
directed  to  "self-care  service 
points"  to  pay.  A  slightly  more 
sophisticated  variant  sees 
improved  counter  displays  for 
Pharmacy  medicines.  The  most 
adventurous  layout  is  a  "shop 
within  a  shop"  for  medicines,  with 
a  till  on  the  exit.  This  format  is 
currently  understood  to  be  under 
construction  in  Stratford. 

Self-selection  for  medicines 
already  happens  to  a  limited 
extent  in  pharmacies.  Boots' 
move  would  signal  a  major  change 
in  the  way  medicines  could  be 
sold.  Council  members  may  feel 
there  is  a  danger  in  applying 
standards  to  Boots  which  they 
would  like  to  see  elsewhere  but 
are  not  likely  to  be  attained. 

The  Proprietary  Association  of 
Great  Britain  supports  more  open 
display  of  medicines.  Consumers 
like  to  browse  and  read  on-pack 
information,  says  spokeswoman 
Gopa  Mitra.  If  they  have  access  to 
a  number  of  products  they  are 
likely  to  inquire  about  any 
differences,  thus  promoting 
opportunities  for  counselling. 


TOPICAL  REFLECTIONS 


Dialogue' 


I  have  often  grumbled  at  the 
general  lack  of 
communication  between 
GPs  and  local  pharmacists. 
Personal  contacts  and 
friendship  exist  but  are 
isolated  from  the  overall 
primary  care  liaison  which 
should  be  the  norm  for  our 
two  professions. 

So  it  was  with  delight 
that  I  learnt  of  a  scheme  that 
has  broken  down  traditional 
barriers:  a  joint  initiative  by 
regional  course  organisers  in 
Southampton  with  combined  meetings 
between  GPs  and  community 
pharmacists.  At  each  session  two  lectures 
are  given,  one  pharmaceutical  and  one 
medical,  with  discussion  following,  and  a 
pre-sessional  dinner  to  allow  the 
participants  to  become  better  acquainted. 
A  judicious  choice  of  subjects  has  whetted 
the  appetite  for  more  meetings  and  these 
are  to  be  arranged  in  a  workshop  format. 

This  is  a  brilliant  but  simple  idea  which 
I  feel  should  be  rapidly  extended  to  all 
other  regions  and  could  contribute  more 
to  interprofessional  understanding  than  a 
hundred  rounds  of  golf  have  ever  done. 

Price  point! 

Our  Government  has  slipped  a  clause  into 
the  new  NHS  BilJ  that  gives  it  the  blanket 
power  to  control  the  price  of  "any 
pharmaceutical  service".  Australian 
pharmacists  have  had  a  unilateral  cut  in 
their  fees  of  25  per  cent  and  a  total 
removal  of  their  on-cost.  In  New  Zealand 
the  Ministry  of  Commerce  is  questioning 
the  right  of  the  Pharmaceutical  Society  to 
register  and  discipline  pharmacists. 

Our  profession  is  under  attack,  and  I 
no  more  trust  big  brother  Kenneth  Clarke 
than  do  our  antipodean  colleagues  their 
respective  governments.  Public  pressure 
is  causing  a  rethink  in  Australia  but  is  it  in 
Britain?  Mr  Clarke  was  unable  to  explain 
his  all  embracing  clause.  I  can:  I  do  not  like 
it,  and  I  think  we  should  exert  maximum 
pressure  for  it  to  be  removed  and  fast. 


Sunday, 
Sunday 


Poor  B&Q.  First  they  lost 
their  action  in  the  European 
Court  over  Sunday  trading, 
and  now,  apparently,  they 
have  encouraged  staff 
participation  in  an 
independent  opinion  poll 
into  public  attitudes  on  the 
same  subject.  Their  actions 
are  transparently  those  of 
enlightened  self-interest. 
Mine  are  similar  since  I 
have  no  desire  to  be  forced  by  competition 
to  open  seven  days  a  week. 

I  do  admit,  however,  that  this  farcical 
situation  has  reached  the  Gilbertian 
proportions  of  classic  English  comic 
opera,  with  nobody  having  the  political 
courage  to  tackle  the  problem.  The  Iron 
Lady  suffered  severe  metal  fatigue  the  last 
time  she  tried,  but  she  must  try  again. 
Whether  we  like  it  or  not,  in  this  case  the 
law  is  "an  ass"  and  the  quicker  it  is 
abolished  the  better. 


First  aiding 

I  was  amazed  to  read  the  other  day  that 
there  is  no  requirement  for  members  of 
staff,  in  either  primary  or  secondary 
schools,  to  be  trained  in  first  aid.  Most 
children  are  natural  disasters  waiting  to 
happen,  so  I  sincerely  hope  that  this 
situation  will  be  rectified  rapidly.  But  then 
I  started  to  think  about  my 
"qualifications"  for  giving  first  aid  in  the 
shop  —  common  sense  and  a  rudimentary 
course  from  my  undergraduate  days. 

With  the  problems  of  hepatitis  and 
AIDS  to  aggravate  the  situation,  I  think  it 
is  high  time  I  went  back  to  the  St  John 
Ambulance  school.  Regionally  funded 
courses  would  be  best,  with  strong 
Society  pressure  bought  to  bear  to 
encourage  us  all  to  attend,  and  with 
regular  refresher  courses  to  maintain  our 
certification.  Perhaps  we  should  talk  to  the 
NUT  and  arrange  a  joint  approach  to  the 
Department  for  funding! 
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An  extract  from  a  recent  trial  to 
find  a  fast  and  effective  painkiller. 


PARACODOL  gave  more  pain  relief  than  placebo.  It  gave 
more  rapid  pain  relief  than  the  leading  ibuprofen  brand 
(p<0.05  at  10,  20  and  30  minutes  post-dose)  but  from 
40  minutes  no  difference  was  apparent.  PARACODOL 
also  gave  more  rapid  pain  relief  than  the  leading  aspirin 
brand  (p < 0.05  af  10  and  20  minutes)  and  a  more 
lasting  effect  ( p < 0.05  from  60  minutes  onward). 


SOURCE:  INDEPENDENT  RESEARCH  CARRIED  OUT  ON  BEHALF  OF  FISONS.  DATA  ON  FILE:  FISONS  PLC 

This  extract  must  be  a  real  pain  in  the  competition's 
mandibular  third  molar  (wisdom  tooth  in  plain  language). 


This  independent  trial  shows  that  PARACODOL 
gave  more  effective  pain  relief  than  other  analgesics 
tested  in  120  operations  to  remove  as  many  wisdom  teeth. 

It  also  gives  fast  acting  relief  from  headaches, 
migraine,  cold  and  flu  symptoms,  neuralgia,  muscular 
and  rheumatic  pain,  period  pain  and  toothache. 

So  the  next  time  a  customer  PPT^r^TT^T^E 
asks  you  tor  a  fast,  strong  and  mSSr^^m  « 

effective  painkiller,  impart  a  little  ifflffl 
mandibular  third  molar  (or  plain 
wisdom). 

AVAILABLE  IN  SOLUBLE  AND  CAPSULE  FORM 


Pain  can't  hide  from  Paracodol. 


Consumer  Health 


RPOINTS 


More  muscle 

Crookes  Healthcare  have 
repackaged  Casilan  90  in  an 
attempt  to  target  it  directly  at  its 
major  users  —  "body  builders  and 
power  athletes' ' . 

The  slight  name  change,  to 
incorporate  "90"  emphasises  the 
90  per  cent  protein  content,  says 
the  company,  and  a  "muscle 
man"  has  also  been  introduced 
onto  the  front  of  the  pack  to  appeal 
directly  to  the  body  building 
market.  Crookes  Healthcare  Ltd. 
Tel:  061)2507431. 


Vivitar  zoom 
and  flash 

Vivitar  are  to  launch  the  series  1 
320Z  compact  zoom  camera  in  the 
New  Year  to  sell  at  about  £120. 
The  camera  has  an  autofocus 
38-60mm  power  zoom  lens, 
sensor  flash,  motor  wind,  DX 
coding,  self-timer  and  macro 
mode. 

Also  at  £229  is  a  zoom  lens 
with  a  105mm  focal  length  which 
gives  1:1  macro  reproduction 
without  the  need  for  an  adaptor. 
Vivitar  say  it  can  be  used  as  an 
everyday  lens  and  is  ideal  for 
portraiture  —  and  by  twisting  the 
barrel  the  lens  gives  a  life-size 
macro  image.  A  package  will  be 
available  for  £250  which  will 
include  the  lens  and  a  special  ring 
Hash. 

From  the  end  of  December  a 
new  series  1  600  flash  gun  will  be 
available,  retailing  at  £79.99, 
which  will  fit  SLR  camera  ranges. 
The  gun  has  zoom  settings  from 
28-105mm  and  four  vertical 
bounce  angles.  Hanimex  (UK) 
Ltd.  Tel:  0793526211. 

Givenchy  have  introduced  a  new 
merchandising  unit  for  their 
Givenchy  III  fragrance,  which  will 
be  available  immediately  after 
Christmas.  The  unit  holds  12  of 
the  30ml  eau  cle  toilette  sprays, 
each  retailing  at  £9.  Parfums 
Givenchy  Ltd.  Tel:  0932245111. 
Noxacom  remains  a  Pharmacy 
product  and  has  not  been 
transferred  to  the  General  Sales 
List,  (C&D,  October  7  p570), 
savs  Cox  Pharmaceuticals  Ltd. 
Tel:  0271  75001. 


M>le, Action 
treatment  For 
Haemorrhoids 


New  look  Anodesyn 


Crookes  Healthcare  have  updated 
the  Pharmacy  Anodesyn  brand 
with  new  "softer"  packaging. 

Although  the  pack  design  has 
not  changed  dramatically,  the  use 
of  greens  fading  into  white, 
reflects  "professional  and 
customer  demand  for  a  modern, 
clinical  product  with  a  sympathetic 
appearance" ,  says  the  company. 

To  coincide  with  the 
repackaging,  Crookes  are 
promoting  the  launch  of  the 
"Anodesyn  Haemorrhoid 


Advisory  Service" . 

The  service  is  headed  by  a  GP 
and  pharmacist  and  aims  to 
educate  pharmacy  staff  and 
patients  on  preventative  methods, 
treatments  and  self-help 
measures. 

New  support  material  will  also 
be  available,  entitled:  "Advising 
your  customers  on 
haemorrhoids".  The  package 
includes  a  supply  of  customer 
leaflets.  Crookes  Healthcare  Ltd. 
Tel:  0602  507431. 


Pooh  poster 

Beecham  Toiletries  have 
launched  an  on-pack  children's 
video  offer  on  their  Macleans  milk 
teeth  brand. 

With  two  proofs  of  purchase, 
consumers  can  send  off  for  a  free 
colour  poster  of '  'Winnie  the  Pooh 
and  Tigger  too". 

There  are  also  2 , 000  half  hour 
Winnie  the  Pooh  videos  to  be  won. 
Consumers  have  to  place  four 
statements  in  their  order  of 
importance  and  complete  a  tie 
breaker  for  the  chance  to  win.  The 
promotion  will  be  supported  by  a 
£2m  television  campaign.  In 
addition  the  Macleans  range  is 
being  supported  by  a  £2m 
television  campaign  running  until 
mid-December.  Beecham 
Toiletries.  Tel:  01-560  5151. 


Springtime 

Leichner  have  announced  a  range 
of  four  new  colours  for  lips  and 
nails  for  next  Spring. 

The  company  has  also 
introduced  duo  packs  of  matching 
lip  and  nail  colours  at  reduced 
prices. 

The  four  new  lip  and  nail 
colours  (£1 .99  each)  are  in  shades 
of  red,  peach,  pink  and  terracotta. 

The  duo  packs  are  being 
introduced  at  an  offer  price  of 
£2.99  (normal  retail  price  £3.98)  in 
four  colours:  red  stillettos, 
paparazzi  pink,  city  slicker  and 
barefoot.  The  promotion  will  run 
throughout  February  and  March. 

A  specially  adapted  counter 
display  unit  has  been  introduced  to 
promote  the  offer.  Leichner  Ltd. 
Tel:  0323  641244. 


A  nappy  tale 
from  Vantage 

Vantage  have  launched  an  own 
label  Ultra  boy  and  girl  disposable 
nappy  range. 

Available  in  newborn,  infant 
and  child  sizes  the  range 
comprises  newborn  32s  (£3.45); 
infant  boy  and  infant  girl  26s 
(£3.45);  toddler  boy  and  toddler 
girl  22s  (£3.45)  and  child  boy  and 
child  girl  20s  (£3.45). 

In  addition,  AAH  have  also 
restructured  the  all-in-one 
economy  range  of  nappies.  The 
infant  36s  have  been  replaced  with 
infant  24s  (£2.69)  and  the  toddler 
30s  have  been  replaced  with 
toddler  20s  (£2.39).  The  infant 
12s  and  toddler  10s  remain 
unchanged.  AAH  Pharma- 
ceuticals. Tel:  0928  717070. 

Healthcrafts 

Booker  Nutritional  Products  are 
adding  oatbran  and  niacin  tablets 
to  their  vitamins  range. 

Healthcrafts  oatbran  contain 
400mg  in  each  chewable  tablet, 
providing  a  source  of  soluble  fibre. 
The  dose  is  six  tablets  a  day  with 
food  (120  £3.49). 

PRN  niacin  contains  250mg  of 
the  B  group  vitamin  and  the  dose 
is  one  tablet  in  the  morning  and 
one  in  the  evening  with  food  (60 
£3.25).  Both  products  will  be 
available  from  January.  Booker 
Nutritional  Products.  Tel:  0932 
336366. 

Innoxa  is 
on  offer 

Innoxa  are  offering  larger  sized 
products  at  the  usual  retail  prices 
in  a  promotion  running  until  the 
end  of  January. 

There  is  100  per  cent  free  on 
liquid  cleanser,  on  offer  at  the 
normal  retail  price  of  £4.95; 
creamy  moisturiser  and 
conditioning  night  cream  come 
with  33.3  per  cent  extra  free 
(£5.50)  and  cleanser  will  contain 
25ml  free.  Innoxa  Ltd.  Tel:  0323 
641244. 
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ON  TV  NEXT  WEEK 


(;TV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 


U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTY  Thames  Television 
TV-am  Breakfast 
Television 


SK  Sky 

STV  Scotland  fi  entral) 

V  Yorkshire 

H  I  \  Wales  &  West 

TVS  South 

TTTyneTees 


ndrews  Answer: 


All  areas  except  U,B,Y,A,CTV  &  TSW 


Roc  launch 

A  day  cream  for  younger  women 
and  a  high  colour  soothing 
treatment  are  the  latest  hypo- 
allergenic  skincare  products  from 
Laboratoires  Roc  (UK)  Ltd. 

Being  sold  in  now,  the  high 
colour  soothing  treatment  (15ml, 
£5.95)  helps  reduce  redness  and 
broken  veins.  It  contains 
ruscogenines  from  the  Ruscus 
plant  and  glycerol  ether  to  help 
reduce  inflammation,  say  Roc. 
Titanium  dioxide,  with  its 
reflective  properties  and  matt 
finish,  helps  mask  redness.  The 
water-in-oil  emulsion  contains 
dimethicone  and  provides  a 
barrier  against  adverse 
environmental  conditions. 

The  other  new  product,  Jour 
+  ,  is  a  day-cream  for  18-25  year 
olds,  and  possibly  up  to  35  year 
olds,  (30ml  tube,  £6.95).  Suitable 
for  all  skin  types,  it  contains  a 
pyrocarboxylic  complex  which  is 
said  to  reinforce  the  skin's  natural 
defences  against  free  radicals  and 
to  moisturise  the  outer  skin  layer 
by  its  hygroscopic  properties.  The 
oil-in-water  emulsion  is  based  on 
protective  fatty  esters  combined 
with  softening  and  anti-irritant 
ingredients. 

Selling-in  starts  in  January  and 
advertising  is  planned  for  March. 
Laboratoires  Roc  (UK)  Ltd.  Tel: 
0273517723. 


Aquafresh: 
Badedas: 

Beecham  Powders  Capsules: 

Benylin: 

Bisodol  Extra: 

Contac  400: 

Day  &  Night: 

Macleans  toothpaste: 

Mucron: 

Otrivine: 

Pearl  Drops: 

Pearl  Drops  Smokers  1  +  1: 

Resolve: 

Samsara: 

Sanatogen: 


General  Design  have  reduced  the 
price  of  their  Ener-G  rice  bran  to 
£1.4(5  (£1.10  trade)  sav 
distributors  Farillon  Ltd.  Tel:  040 
23  71136. 


All  areas 
STV.Y.C.TSW 
All  areas  except  C4  &  TV-am 
"  All  areas  except  LWT  &  TTV 
TV-am 
TV-am 
A, TVS, LWT, TTV 
All  areas 

All  areas  except  CTV  &  TV-am 
All  areas  except  CTV  &  TV-am 
STV.  C.  A.  C4.  TV-am 
STV, C, A, C4, TV-am 
All  areas  except  C4  &  TV-am 
STV.G.C.LWT.TT 


Mates  Healthcare  are  advertising 
Mates  condoms  in  a  full  page 
colour  advertisement  in  the 
national  Press.  Distributors.  A.  H. 
Robins  Co  Ltd.  Tel:  0293560161. 


Logo  update 

Robinsons  baby  foods  have 
relabelled  their  Delrosa  range  of 
concentrated  fruit  juices. 

The  Robinsons  logo,  the 
colour  coded  nutrition  "traffic 


lights",  as  well  as  the  Spikey 
character  are  all  featured  on  the 
new  labels. 

In  addition,  Robinsons  are 
running  a  Delrosa  consumer  on- 
pack  promotion,  communicated 
through  a  fix-a-form  label  on  the 
front  of  the  pack. 

Mothers  can  send  for  a  free 
Spikey  fridge  magnet  in  return  for 
three  proofs  of  purchase. 

This  offer,  which  appears  only 
on  the  new  labelling,  will  run  until 
next  Spring.  Colman's  of 
Norwich.  Tel:  0603  660166. 


All  areas  except  CTV, TSW, C4  &  TV-am 


The  natural  remedies  market  is  growing  fast  and  demand 
for  Olbas  Oil  and  Pastilles  is  growing  fastest  of  aSI. 

More  and  more  people  are  turning  to  the  brand  leader  Olbas 
for  rapid  relief  from  catarrh,  nasal  congestion  and  sinus  trouble. 

And  more  and  more  people  are  going  to  see  and  hear  our 
striking  advertising  campaign  in  magazines,  national  press 
and  radio. 

And  the  more  you  stock,  display  and  recommend  Olbas 
Oil  and  Pastilles  the  more  your  sales  will  grow.  Naturally. 


Extra  strong  and 
penetrating. 
Clears  the  head, 
soothes  the  throat. 


Made    by  —  Leaders    in    natural    health  care. 
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miasms 
save  trees 

Hot  on  the  heels  of  their  "Save 
the  seal"  and  "Human 
volunteer"  campaigns,  Montagne 
Jeunesse  have  launched  an 
international  tropical  rainforest 
appeal  to  raise  money  for 
preservation  projects  around  the 
world. 

The  company  has  introduced 
on-pack  rainforest  stickers  and 
POS  show  cards  and  leaflets  to 
highlight  the  campaign  in-store, 
and  for  every  50ml  product  sold 
they  guarantee  to  donate  20p  to 
the  appeal. 

In  addition,  a  percentage  of  the 
proceeds  from  all  67  products  m 
the  range  will  also  be  donated. 

Ten  different  Christmas  gift 
sets  have  also  been  produced. 
Proceeds  from  their  sale  will  go  to 
internationally-based  charities 
working  to  "save  the  seal". 
Distributors,  Addis  Ltd.  Tel:  0992 
584221. 

Leichner's  Kamera  Klear  tinted 
foundation  range  is  <  in  special  offer 
throughout  December  and 
January.  A  30ml  jar  of  tinted 
foundation  will  have  50p  off  the 
normal  retail  price  of  £2.99. 
LcichnerLtd,  Tel:  0323  641244. 


Codis  update  for  1990 


Reckitt  &  Colman  are  giving  their 
( )TC  analgesic  Codis  a  new  name, 
a  new  formulation  and  a  new  look 
for  1990. 

From  January  1  the  product 
will  be  called  Codis  500.  The 
redesigned  pack  retains  the  red, 
gold  and  white  colours  while 
depicting  values  of  "strength, 
modernity  and  trust",  say  Reckitt 
&  Colman.  The  name  change  to 
include  "500"  underlines  a 
reformulation  with  tablets  now 
containing  SOOmgof  soluble  aspirin 
instead  of  400mg,  to  improve  the 


level  of  pain  relief  provided. 
Codeine  phosphate  remains  at 
8mg 

The  recommended  dose  is 
now  two  tablets  dissolved  in  water 
every  four  hours  as  required.  The 
maximum  dose  is  eight  tablets 
daily. 

There  are  just  two  pack  sizes 
of  this  Pharmacy  medicine  now  24 
(£1.89)  and  48  (£3.35),  the  8s 
have  been  discontinued.  Reckitt  & 
Colman  Products  Ltd, 
Pharmaceutical  Division.  Tel: 
048226151. 


Dry  treatment 

Christian  Dior  have  launched 
Icone.  a  cream  emulsion  for  dry 
skin. 

The  cream  is  described  as  a 
non-oily  product  that  helps  to 
relieve  the  feeling  of  tautness 
associated  with  dry  skm. 

It  is  also  described  as  suitable 
lor  women  with  other  skin  types 
whenever  they  are  exposed  to 
cold,  dry  or  windy  conditions. 

The  cream  comes  in  a 
transparent,  ultra  light  jar  (£19) 
with  matching  packaging  in  gold 
and  pink.  Parfums  Christian  Dior 
Ltd.  Tel:  0273515021. 


Hard  cell 

Ever  Ready  have  resumed  their 
"Long  longer"  advertising  for 
Gold  Seal  alkaline  batteries  with 
Press  and  poster  campaigns 
running  through  Christmas  and 
into  the  New  Year. 

A  national  newspaper 
campaign,  breaking  this  week, 
uses  double  and  single  page 
formats,  while  96-sheet  posters 
will  start  appearing  on  over  50 
sites  around  London  from 
December  15.  Distributors 
Unichem.  Tel:  01-391 2323. 


PRESC 

m 

TIONSFECIJ 

tLITIES 

Temopen 

Manufacturer  Bencard,  Great 
West  Rd,  Brentford,  Middlesex, 
TW8  9BD 

Description  Vials  containing 
500mg  and  Ig  of  temocillin  as 
temocillin  sodium.  Presented  as 
an  off- white/pale  yellow  sterile 
solid  for  reconstitution 
Uses  Treatment  of  septicaemia, 
urinary  tract  infection  and  lower 
respiratory  tract  infection  in  which 
susceptible  gram  negative  bacilli 
are  suspected  or  confirmed. 
Active  against  most  strains  of 
Enterobacteriaceae  and  against 
Haemophilus  influenzae.  It  is 
stable  in  the  presence  of 
Ivlactamase 

Dosage  Adults  l-2g  every  12 
hours.  For  acute,  uncomplicated 
urinary  tract  infections  lg  daily 
may  be  given  in  single  or  in  divided 
doses.  Can  be  given  by 
intravenous  or  intramuscular 
injection 

Side  effects,  etc  As  for  other 
injectable  penicillins,  (see  Data 
Sheet) 

Precautions  Reconstituted 
solutions  can  be  stored  for  up  to 
24  hours  in  a  fridge 
Supply  restrictions  POM 
Packs  Vials  containing  500mg  (5 
£37.50)  and  lg  (5  £75,  both  prices 
trade) 

Product    licences  500mg 
38/0349;  lg  38/0350 
Issued  December  1989 


Immravax 
vaccine 

Merieux  UK  have  launched  their 
measles,  mumps  and  rubella 
vaccine  Immravax  in  the  UK.  It 
will  be  distributed  on  national 
contract  through  North  East 
Thames  Regional  Health 
Authority. 

Manufacturer  Merieux  UK  Ltd, 
Clivemont  House,  Clivemont 
Road,  Maidenhead,  Berks 
Description  Lyophilised  vaccine 
containing  three  hyperattenuated 
live  viruses.  Each  0.5ml  dose  of 
the  reconstituted  vaccine  contains 
measles  virus  (Schwarz  strain,  not 
less  than  1,000  TCIDS!,),  mumps 
virus  (Urabe  Am  9  strain,  not  less 
than  5,000  TCID-,,),  and  rubella 
virus  (RA27/3  strain,  not  less  than 
1,000  TCID50).  The  vaccine  also 
contains  aibumin,  traces  of 
kanamycin,  not  more  than  25 
micrograms  of  neomycin  per  dose 
and  no  preservative 
Use  Active  immunisation  of 
children  and  susceptible  adults 
against  measles,  mumps  and 
rubella 

Dosage  0.5ml  of  reconstituted 
vaccine  given  deep 
subcutaneously  or  intramuscularly 
Side  effects,  contraindi- 
cations, warnings  etc  As  for 
other  MMR  vaccines  (see  Data 
Sheet) 


Precautions  Should  be  stored 
between  2  and  8° C  and  should  not 
be  frozen 

Supply  restrictions  POM 
Packs  Single  dose  vial  of  vaccine 
with  syringe  of  diluent,  and  boxes 
of  10  packs 

Product  licences  6745/0020 
vaccine  6745/0024  diluent 
Issued  December  1989 


SHS  make 
Analogs 

Scientific  Hospital  Supplies  have 
designed  the  Analog  range  of 
powders  for  use  in  the  dietary 
management  of  infants  with  inborn 
errors  of  metabolism.  All  products 
have  ACBS  approval  for  FP10 
prescription. 

For  phenylketonuria,  there  is 
Analog  XP  (400g  £15)  which  is 
free  from  phenylalanine.  Analog 
Rvhb  (400g  £17.25)  is  free  from 
methionine  and  can  be  used  in 
infants  with  proven  vitamin  Bt, 
non-responsive  homocystinuria  or 
hvpermethioninaemia.  Analog 
Xphen,  Tyr  (400g  £17.25)  is  free 
from  phenylalanine  and  tyrosine 
and  is  for  infants  with  proven 
tyrosinaemia,  when  plasma 
methionine  is  normal. 

Analog  Xmet,  Thre,  Val, 
Isoleu  (400g  £17.25)  excludes 
methionine,  threonine, valine  and 


is  low  in  isoleucine.and  is  for  those 
with  proven  methylmalonic  or 
propionic  acidaemia.  Analog  Msud 
(400g  £17.25)  is  free  from 
isoleucine,  leucine  and  valine  and 
can  be  used  in  infants  with  proven 
Maple  syrup  urine  disease. 
Scientific  Hospital  Supplies  Ltd. 
Tel:  051-708  8008. 


BRIEFS 


Betnovate  lotion  now  comes  in  a 
100ml  pack  (£4.75  trade)  which 
replaces  the  20ml  size .  Glaxo  say 
that  the  30ml  size  of  Betnovate 
scalp  application  will  be 
discontinued  when  stocks  are 
exhausted.  Glaxo  Laboratories 
Ltd.  Tel:  01-422  3434. 

Merck's  enteral  feed  Liquisorb, 
now  comes  in  a  200ml  Tetrapak 
with  straws  (24  £16.32  trade). 
The  Tetrapaks  are  prescribable 
on  form  FP10  and  come  in 
strawberry  and  vanilla  flavours. 
E.  Merck  Ltd.  Tel:  0420  64011. 

Wyeth  have  announced  the 
following  price  reductions:  Baratol 
tablets  25mg  (100  £7.15)  and 
50mg  (100  £12.675);  Isordil 
tablets  5mg  (£1.13),  lOmg  (100 
£1.146,  500  £5.712)  and  30mg 
(100  £2.72)  and  Isordil  Tembids 
40mg  (100  £6.375);  Micolette  (12 
£1.07);  Penidural  oral  suspension 
(100ml  £1 .488)  and  Penidural  oral 
drops  10ml  (£1.632,  all  prices 
trade).  Wyeth  Laboratories.  Tel: 
0628  604377. 
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From  Lady  Jayne  ...  a  range  of 
specifically  designed  brushes 
for  the  discerning  customer. 
Good  grooming  demands  brushes  of  style  —  traditional 
rubber  padded  brushes,  styling  brushes,  radial 
brushes,  vent  brushes,  each  presented  in  an 
attractive  box. 


I 


Rowr>  Brush 


Concept  3  liriisli 


Rubber  Cushion 
Brush 


Rubber  I'jtl 
Grooming  Brush 


Pump  Action  Vi-nt 
Brush 


Boxed  for  safety  and  added  hygiene,  this  pre-loaded 
unit  comes  complete  with  a  comprehensive  selection  of 
3  dozen  brushes  (24  on  display  with  12  back-up  stock). 
For  full  details  contact  your  local  wholesaler,  or  for  a  full 
stockist  list  contact  Lady  Jayne. 

Laughton  &  Sons  Ltd.,  Warstock  Rd., 
Birmingham  B14  4RI 


SLIMMING  AND  DIETETICS 


Some  new-style  anti-obesity  drugs  —  currently  on  trial  — 
are  offering  hope  for  the  obese 


One  approach  pharmaceutical  companies  are 
taking  to  the  treatment  of  obesity  is  to  develop 
compounds  which  mimic  the  body's  natural 
ability  to  burn  off  excess  calories. 

This  energy  balancing  process  involves  an 
involuntary  increase  in  heat  output  or 
thermogenesis  resulting  from  the  stimulation 
of  beta  adrenoceptors  in  brown  adipose  tissue 
and  probably  muscle,  by  noradrenaline 
released  from  sympathetic  nerve  endings. 
These  beta  adrenoceptors  seem  to  be  specific 
to  this  process  and  are  neither  the  beta-1  nor 
beta-2  subtypes. 

Brown  fat  is  a  diffuse  but  highly  vascular 
tissue  situated  between  the  shoulder  blades 
and  down  the  back  of  the  neck.  It  is  an 
important  site  of  thermogenesis  in  response  to 
cold  in  babies  but  its  main  role  in  adults  is  to 
respond  to  overfeeding.  The  beta 
adrenoceptors  are  also  present  in  white 
adipocytes  and  in  skeletal  muscle. 

Deficient  mechanisms 

In  obesity,  the  energy  regulating  mechanism 
is  somehow  deficient  and  excess  calories  are 
stored  as  fat  rather  than  dissipated  as  heat. 
Treating  obesity  by  thermogenic  drugs  is  not 
a  new  concept.  Thyroid  has  been  used  but  it 
has  the  disadvantages  of  causing  breakdown 
of  body  protein  as  well  as  fat  and  has  adverse 
effects  on  the  heart.  Food  itself  is 
thermogenic,  in  that  the  resting  metabolic  rate 
rises  after  a  meal. 

Smith  Kline  Beecham  are  investigating  a 
novel  group  of  beta  adrenoceptor  agonists 
which  selectively  stimulate  thermogenesis. 
BRL26830A  stimulates  the  metabolic  rate  in 
both  obese  and  lean  rodents  but  reduces  body 
weight  or  weight  gain  more  markedly  in  obese 
rodents.  Weight  loss  results  from  loss  of  fat, 
not  protein  or  water,  and  in  the  lean  animals 
some  natural  mechanism  seems  to  prevent 
total  depletion  of  their  lipid  stores.  The  overall 
effect  on  food  intake  is  minimal,  suggesting 
that  the  drug  does  not  suppress  appetite.  It 
also  has  an  antihyperglycaemic  action  which  is 
potentially  important  for  the  obese  diabetic. 

Trials  in  humans  indicate  that  BRL26830A 
appears  to  facilitate  weight  loss  by  preventing 
the  decreased  energy  expenditure  which 
normally  occurs  when  people  diet  for  some 
time.  In  a  double  blind  controlled  trial  reported 
in  the  British  Medical  Journal  (April  30, 1988, 
pl217),  40  subjects  took  either  a  placebo  or 
200mg  of  the  drug  daily  for  two  weeks  then 
400mg  daily  for  18  weeks.  They  were  told  to 
follow  a  low  fat,  high  fibre  diet  providing 
3.35MJ  daily. 

Mean  weight  loss  was  15.4kg  in  subjects 
taking  the  drug  compared  with  10kg  in  those 
on  the  placebo.  The  excess  weight  loss  in  the 
former  was  mainly  from  adipose  and  not  lean 
tissue.  Six  subjects  who  had  taken  the  drug  for 
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18  weeks  showed  that  energy  expenditure 
increased  by  1 1 .6  per  cent  during  the  second 
hour  after  ingesting  lOOmg  of  BRL26830A, 
suggesting  that  weight  loss  was  brought  about 
thermogenically. 

The  drug  did  not  raise  blood  pressure  and 
had  no  effect  on  resting  pulse  rate.  The  only 
side  effect  was  shaky  hands  and 
tremulousness  but  these  were  mild  and 
corresponded  to  peak  plasma  concentration. 
The  researchers  —  from  Ninewells  Hospital, 
Dundee  —  suggested  that  a  slow  release 
preparation  might  solve  this  problem.  They 
also  believe  the  drug's  site  of  action  could  be 
skeletal  muscle  rather  than  brown  fat 
adipocytes. 

Smith  Kline  Beecham  are  also  looking  at 
another  thermogenic  compound  —  BRL35135 
—  before  deciding  which  to  choose  for  larger 
clinical  trials. 

ICI  Pharmaceuticals  are  also  developing  a 
series  of  thermogenic  drugs  which  are 
progressing  well  in  the  pre-clinical  stages. 

Typically  they  are  selective  beta  agonists 
of  thermogenesis  in  rats  and  have  no  effect  on 
appetite  or  motor  activity  but  increases  the  24 
hour  energy  expenditure. 

Parke  Davis  are  taking  a  different  approach 
and  are  developing  a  drug  that ' ' switches  off ' 
eating.  They  are  looking  at  compounds  similar 
to  cholecystokinin,  the  gut  peptide  which  is 
believed  to  act  as  a  natural  satiety  factor.  CCK 
suppresses  appetite  when  injected  into  the 
brain  of  animals  but  is  metabolised  quickly. 

Scientists  at  Parke  Davis '  research  unit  at 
Addenbrooke's  Hospital,  Cambridge,  are 
trying  to  find  orally  active  analogues  which 
cross  into  the  brain  and  curb  the  desire  to  eat. 

The  antidepressant  fluoxetine  has  been 
found  to  reduce  the  craving  for  carbohydrates 
and  sweet  foods,  so  decreasing  food  intake 
and  causing  weight  loss.  It  is  believed  that  the 
manufai  turers,  Eh  Lilly,  have  applied  to 
licence  Prozac  as  an  anti-obesity  agent  in  the 
USA  but  no  trials  are  being  carried  out  for  that 
indication  in  the  UK. 


Be  kind  to  fatties 

Do  you  scold,  despise  or  mock  your  fat 
customers?  Would  your  assistants  giggle  if  a 
fat  person  crashed  into  the  fittings  and 
knocked  something  over?  In  short,  are  you 
guilty  of  "fattism?" 

A  sad  tale  of  persecution,  discrimination 
and  other  everyday  horrors  that  the  obese 
have  to  endure  is  given  by  Sheiley  Bovey  in  a 
new  book,  "Being  fat  is  not  a  sin"  (Pandora 
Press  £4.99),  which  claims  that  fattism  is  a 
hidden  prejudice  as  vicious  as  racism  and 
sexism. 

A  journalist  and  size  24,  Ms  Bovey  has 


been  fat  since  she  was  a  child  and  has 
experienced  all  the  pain  of  constantly  dieting, 
regaining  weight  and  being  ostracised  because 
of  her  size.  "Being  fat  is  about  experiencing 
hatred  and  contempt , ' '  she  says .  ' '  Fat  people 
are  coerced  to  the  outer  limits  of  mainstream 
society"  and  "it  is  only  on  the  telephone  that 
a  fat  woman  can  claim  equality. ' '  Even  doctors 
treat  fat  patients  with  disgust  and  punish  them 
by  refusing  treatment  until  they  lose  weight. 

She  quotes  medical  research  which 
suggests  that  obesity  is  not  necessarily 
unhealthy.  No  study  has  reported  a  direct 
relationship  between  overweight  and  death 
from  all  causes  or  from  coronary  heart 
disease,  she  has  found.  Heart  disease  and  high 
blood  pressure  in  the  obese  are  more  likely  to 
be  caused  by  the  constant  stress  of  being 
frightened,  threatened  and  stigmatised. 
Remove  the  stress  and  a  fat  person  on  a 
healthy  diet  is  no  more  at  risk  than  anyone 
else,  she  claims.  And  when  women  are  told  to 
lose  weight  before  an  operation  it  is  a  form  of 
blackmail:  "If  they  are  thinner  it  is  easier  for 
the  doctor". 

High  failure  of  diets 

While  it  can  be  argued  that  anyone  can  lose 
weight  if  they  try  hard  enough,  the  problem  is 
not  putting  it  back  on  again,  and  Ms  Bovey 
says  there  is  a  98  per  cent  failure  rate  in 
maintaining  weight  loss  after  dieting.  She 
believes  women  do  more  harm  to  their  bodies 
by  constantly  dieting  then  regaining  weight 
than  if  they  stayed  obese.  Very  low  calorie 
diets  "send  your  metabolism  into  a  state  of 
emergency,  signalling  to  the  brain  that  a 
famine  has  begun' '  and  making  it  even  more 
difficult  to  avoid  putting  the  lost  weight  back 
again. 

Although  the  book  is  about  losing  guilt  and 
inhibitions  rather  than  losing  weight,  she  does 
give  some  hints  on  sensible  eating.  Don't  think 
of  losing  more  than  a  pound  a  week  and  don't 
go  in  for  deprivation,  she  advises. 

'  'There  is  nothing  you  should  think  of  as 
'forbidden',  nor  should  you  think  in  terms  of 
breaking  or  keeping  to  a  diet.  As  a  general 
rule,  cutting  out  fat  and  eating  a  lot  of  bulky 
carbohydrates  helps.  Cutting  out  sugar  is  a 
good  thing  —  it  has  no  nutritional  value,  but 
again  don't  deprive  yourself".  Don't  ban  the 
occasional  chocolate  bar  if  you  normally  eat  a 
low  sugar  diet,  she  suggests. 

On  the  whole  she  dismisses  slimming  aids 
as  merely  making  money  for  the 
manufacturers  and  she  warns  against  herbal 
products  containing  laxatives  and  diuretics.  As 
a  final  word  of  advice  to  fat  women  trying  to 
come  to  terms  with  their  size  in  a  hostile 
world,  she  suggests  they  repeat  the  phrase 
'  'Those  that  mind  don't  matter  and  those  that 
matter  don't  mind." 
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"Eating  disorders  are  now  the  commonest 
symptom  with  which  women  in  our  society 
express  their  distress,"  writes  Julia  Buckroyd 
in  her  new  book  "Eating  your  heart  out" 
(Macdonald  Optima  £5.99). 

A  common  problem  among  women  is 
compulsive  eating  followed  by  intense  guilt 
and  self-hatred.  Punishment  may  take  the 
form  of  self-induced  vomiting,  fasting  or  use  of 
laxatives.  Many  women  are  constantly 
bingeing  then  crash  dieting. 

In  her  book  she  explores  some  deepseated 
reasons  for  this  misuse  of  food.  Instead  of 
offering  medical  diagnosis  and  treatment  she 
recounts  case  histories  with  which  readers 
might  identify  and  come  to  terms  with  their 
own  problems.  She  offers  practical  strategies 
for  changing  eating  behaviour  and  advice  on 
where  to  find  help. 


Advice  on  anorexia  and  bulimia  is  also 
offered  by  the  Eating  Disorders  Association, 
Sackville  Place,  44  Magdalen  Street, 
Norwich,  Norfolk  NR3  4JE  (Tel:  0603 
621414). 

Sweet  prospects 

Sweeteners  are  no  longer  confined  to  the 
slimming  aids  sector  and  it  is  becoming 
"normal"  to  buy  these  sugar  alternatives  as 
part  of  day  to  day  family  consumption 
patterns. 

According  to  the  Sweetex  report  "The 


continuing  revolution",  this  "normalisation 
process"  has  been  prompted  by  three  things 
-  tlie  development  of  new  generation 
sweeteners  that  taste  more  like  sugar  and  can 
be  used  in  a  variety  of  ways  like  sugar;  the  high 
levels  of  promotional  support  backing  the  main 
non-sugar  brands;  and  the  rise  of  the 
"moderation  generation"  who,  while  not 
being  diet  fanatics,  are  aware  of  what  is 
healthy.  It  is  estimated  that  60  per  cent  of 
housewives  fall  into  this  category. 

This  widening  of  sales  beyond  the 
slimming  sector  means  that  the  grocery  trade 
is  taking  an  increasing  share  of  the  £36  million 
market,  although  pharmacies  and  drugstores 
still  account  for  by  far  the  largest  proportion. 
While  the  grocers'  share  has  risen  from  21  per 
cent  in  1986  to  31  per  cent  last  year,  this 
increase  is  almost  entirely  the  result  of  growth 
in  the  market  as  a  whole  and  pharmacies  are 
not  losing  sales  volume. 

The  report  predicts  that  the  market  will 
reach  £48m  over  the  next  two  years.  The  four 
main  brands  ■  ■  Sweetex,  Hermesetas, 
Canderel  and  Natrena  —  together  account  for 
more  than  76  per  cent  of  volume.  Own  label 
brands  may  make  some  minor  inroads  into  the 
more  price-sensitive  sector  but  are  unlikely  to 
do  so  in  the  new  generation  sector  which  is 
heavily  supported  by  the  major  brands. 

Hermes  Sweeteners  say  the  sweeteners 
market  has  grown  by  a  massive  94  per  cent 
over  the  past  five  years  and  last  year  over  25 
per  cent  of  adults  were  using  sweeteners 
compared  with  only  20  per  cent  in  1982.  New 
generation  sweeteners  are  growing  rapidly, 
although  saccharin  products  still  accounted  for 
86  per  cent  of  all  sweetener  sales  over  the  past 
12  months. 

Granulated  sweeteners  are  the  fastest 
growing  sector,  say  Hermes,  showing  33  per 
cent  growth  in  1988  compared  with  19  per 
cent  growth  in  the  market  as  a  whole. 
Hermesetas  Sprinkle  Sweet  is  claimed  to  be 
growing  at  1 16  per  cent . 

Promotional  activity  for  1990  will 
concentrate  heavily  on  trade  support  with  on- 
pack  and  other  activities  throughout  the  year. 
Advertising  plans  have  still  to  be  finalised,  but 
the  successful  sampling  campaign  for 
Hermesetas  Light  will  continue  in  the  early 
part  of  the  year.  Public  relations  activities  will 
include  magazine  features,  exhibitions  and 
competitions  together  with  the  Hermesetas 
Consumer  Service  and  Recipe  Kitchen. 

Scholl  Consumer  Products  say  that  1990 
will  see  important  developments  to  the 
Natrena  range  they  recently  took  over.  Plans 
include  advertising,  review  of  packaging, 
generation  of  trial  opportunities  and  public 
relations. 

Searle  Consumer  Products  have  launched 
a  new  Canderel  cookery 
book:  "Sweet  thoughts  —  A 
fresh  approach  to  the  dessert 
course  with  Canderel" 
(£9.95  from  bookstores). 
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D  DIETETICS 


Total  sales  of  diabetic  food  products  are 
estimated  to  be  worth  around  £15  million. 
Sionon  holds  the  number  one  position  in 
Europe  and  number  two  in  the  UK  with  an  8 
per  cent  share,  according  to  Scholl  Consumer 
Products.  Some  60  per  cent  of  sales  are 
through  independent  pharmacies. 

The  range  is  currently  being  reviewed 
following  its  acquisition  from  Bayer.  There  will 
be  "major  promotional  activities"  during  1990 
and  "the  importance  of  independent  chemists 
to  this  range  will  not  be  forgotten,"  say  Scholl. 

Meal  replacements 

The  meal  replacement  market  is  estimated  to 
be  worth  about  £10  million  at  rsp,  according  to 
Scholl  Consumer  Products  who  have  recently 
taken  over  the  Limmits  brand. 

Low  calorie  soft  drinks  have  had  a 
substantial  growth  effect  on  the  whole  market, 
as  have  low  calorie  alternatives  in  dairy 
products,  salad  dressings,  soups,  etc. 
Seventy  per  cent  of  Limmits  sales  are  split 
evenly  between  Boots  and  other  pharmacies. 

"Extensive  activity"  is  scheduled  for 
1990,  including  advertising  and  PR. 

Vitalia  Ltd  say  that  herbal  teas  have  become  one 
of  the  fastest  growing  sectors  on  the  health 
food  market.  They  plan  to  increase  the  Kneipp 
range  during  1990  and  support  the  products  — 
including  Slimatee  —  with  a  "vigorous" 
promotion  campaign. 

Bioceuticals  Ltd  will  be  advertising  Trim-cal  and 
Slim-cal  in  slimming  magazines  in  January  and 
February  1990,  together  with  Here 's  Health 
early  in  the  new  year. 

Beecham  Bovril  Brands  have  undertaken  a  year 
long  campaign  for  PLJ,  combining  Press 
advertising  and  consumer  sampling.  The 
campaign,  which  specifically  targets  women 
who  are  serious  about  slimming  and  keeping 
healthy,  is  appearing  in  four  women's 
slimming  magazines.  Until  June  1990,  80,000 
trial  size  (50ml)  bottles  of  PLJ  are  being 
distributed  free  through  National  Slimming 
Centres. 

Self-care  Products  Ltd  are  distributing  the  new 
mini-Futrex  body  fat  and  fitness  analyser 
which  they  believe  will  be  of  interest  to 
slimmers  (C&D  last  week,  p916).  The  device 
(£299)  is  held  against  the  bicep  muscle  of  the 
dominant  arm  and  gives  an  instant  reading  of 
percentage  body  fat.  The  company  suggests 
pharmacists  could  use  it  to  offer  a  "fat 
measuring  service' ' .  An  accompanying  fitness 
wheel  converts  the  body  fat  reading  into 
implied  health  risk. 


Pharmacy  tops  gluten-free 

CoeSiac  disease  affects  about  one  in  2,000  people  in  the  UK.  Their  inability 
to  tolerate  gluten  means  they  must  avoid  wheat,  barley,  rye  and  oats.  C&D 
looks  at  some  sources  of  help 


About  80  per  cent  of  gluten-free  foods  —  both 
prescribed  and  OTC  —  are  sold  through 
community  and  hospital  pharmacies.  Current 
trends  suggest  that  the  incidence  of  coeliac 
disease  is  decreasing  in  children  and  increasing 
in  adults,  say  Nutricia  Dietary  Products  Ltd, 
a  new  company  established  to  bring  together 
the  Rite-diet,  G.F.  Dietary  and  Juvela  brands 
of  gluten-free  and  low  protein  foods. 

Coeliacs  are  often  unaware  of  the  wide 
range  of  products  available  and  the  company 
believes  pharmacists  can  play  a  key  role  in 
bringing  this  choice  to  their  attention. 

To  help,  Nutricia  offer  recipe  leaflets, 
product  checklists,  data  books,  posters  and 
other  POS  material.  Their  newly  appointed 
sales  representatives  will  be  calling  on 
pharmacies  throughout  the  UK  to  discuss  the 
product  range  and  answer  any  queries. 
Immediate  help  will  soon  be  available  on  their 
telephone  "hotline"  service  (01-204  6968). 

Their  most  recent  developments  have 
been  a  move  to  convenience  products  in  the 
form  of  canned  and  tray  meals.  The  Rite-diet 
canned  spaghetti  with  tomato  sauce  is  the  first 
of  a  range  of  such  products.  Further  G.F. 
Dietary  tray  meals  will  be  available  soon. 

Promotion  of  the  brands  will  be  increased 
through  exhibitions,  cookery  demonstrations 
and  direct  representation,  with  the  possibility 
of  consumer  advertising  next  year. 

Larkhall  Natural  Health  say  the  gluten-free 
market  appears  to  be  stable,  although  there  is 
more  interest  in  wheat-free  products  these 
days.  The  company  sees  the  trend  to  healthier 
eating  and  wholesomeness  of  food  as  an 


For  measuring  body  fat 


New  line  from  Nutricia 

important  factor  in  the  future.  Trufree 
products  are  whole-food  based  and  no  wheat 
starch  is  used  in  their  manufacture.  Chemical 
additives  are  also  avoided. 

Pharmacists  can  promote  the  range 
successfully  if  they  tell  customers  it  is 
whole-food  based,  Larkhall  suggest.  Pack 
designs  will  be  changed  during  1990  and  the 
company  hopes  to  run  a  promotion  to 
dieticians. 

General  Designs  Ltd  point  out  that  their 
Ener-G  gluten-free  breads  are  produced  by 
new  technology  without  the  need  for  wheat 
starch.  They  are  made  with  ingredients  which 
are  naturally  free  from  gluten,  such  as  rice  and 
tapioca;  gluten  has  not  been  removed  because 
it  was  never  there  in  the  first  place. 

Ener-G  breads  also  cater  for  those  with 
allergies  to  maize,  eggs  and  milk.  They  are 
free  from  soya,  to  which  some  coeliacs  have 
secondary  sensitivity. 

The  advantage  to  the  pharmacist  is  that  the 
bread  has  a  shelf  life  of  up  to  one  year,  say 
General  Designs.  They  add  that  most  people 
who  use  gluten-free  food  say  Ener-G  tastes 
like  real  bread  so  it  is  worth  pharmacists 
drawing  it  to  customers'  attention,  particularly 
those  who  have  given  up  bread  altogether. 
Free  sample  packs  can  be  obtained  from  the 
company;  an  information  pack  is  available. 

During  1990  Ener-G  products  will  be 
advertised  in  the  dietetic  Press,  magazines  of 
allergy  groups  and  some  monthly  publications. 


ENER-G 


NOBODY  OFFERS  AS  MUCH  - 


Guaranteed  100%  Gluten-free  and  Wheat-free 

Suitable  for  a  wider  range  of  diets  -  free  from 

wheat,  maize,  soya,  eggs  and  milk 

Up  to  1  year  shelf-life  for  bread 

3  years  shelf-life  for  Ener-G  Egg  Replacer  and 

Pure  Rice  Bran 

Recommended  by  dietitions 

*Free  bread  samples  from  us  on  request  for  your 

'gluten-free'  customers  to  try 

For  more  information  contact 
General  Designs  Ltd  (Ener-G  distributor) 
PO  Box  38E,  Worcester  Park,  Surrey  KT4  7LX 
Tel:  01-337  9366 


subject  in  availability 


THE  GLUTEN-FREE  PRODUCTS  TO  RECOMMEND 
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Being  invited  up  to  the  late  Richard  Burton's 
dressing  room  was  one  of  the  most  exciting 
times  for  pharmacist  Helly  Sorauer,  who, 
when  not  managing  Duncan's  Pharmacy  in 
Whitstable  in  Kent,  is  busy  interviewing  the 
famous  in  her  favoured  role  as  a  journalist. 

Richard  Burton's  invitation  came  when 
Helly  had  gone  to  spend  "a  day  in  the  life"  of 
Elizabeth  Taylor  on  the  set  of  a  film  she  was 
doing  with  Michael  Caine.  At  the  time  Helly 
was  actually  waiting  for  Michael  in  his  dressing 
room;  it  was  he  who  had  arranged  the  day.  To 
Helly's  complete  surprise  Richard  Burton  put 
his  head  round  the  door.  "Hello,  what  are  you 
doing  here,"  he  asked  in  that  famous  silken 
voice. 

"Waiting  for  Michael,"  Helly  explained. 

"Oh,  you  can't  wait  here  alone,  come  and 
have  a  drink  with  me  and  I'll  call  Michael." 

Helly  originally  started  in  journalism  when 
she  was  living  in  Australia,  as  snowfields 
correspondent  for  the  Sydney  Morning 
Herald.  She  got  the  job  on  the  strength  of  a 
small  piece  she  had  published  under  her  name 
in  a  German  magazine.  "At  the  time  I  was 
running  my  own  pharmacy  that  was  open  12 
hours  a  day  and  because  I  was  fanatical  about 
snow  skiing  I  used  to  take  off  for  long 
weekends.  I  needed  a  job  to  help  pay  for  my 
skiing." 

In  1968  Helly  decided  to  come  to  England, 
where  she  was  lucky  enough  to  get  an 
exclusive  interview  with  Paul  Getty  which  was 
published  m  the  < )bserver  colour  supplement 
and  another  with  Sammy  Davis  Jnr  which 
made  the  front  cover  oi  She  magazine. 

"Since  then  I've  never  looked  back, "  she 
says.  And  since  then  she  has  interviewed  an 
impressive  list  of  personalities:  Mary  Quant, 
Peter  Sellers,  Joan  Collins,  Gina  Lollobrigida, 
Stirling  Moss,  Jeffrey  Archer,  John  Conteh, 
Stewart  Granger,  Sir  John  Mills,  the 
Archbishop  of  Canterbury,  the  Duchess  of 
Argyll,  and  many  others. 

Actually  getting  these  interviews  is  by  no 
means  easy;  it  can  take  years  of  continual 
letters  and  phone  calls. 

A  recent  interview  with  Charles  Dance  — 
"the  sexiest  man  alive",  according  to  Helly  — 
w  as  the  result  of  two  years  of  phone  calls  and 
letters  request  it. 

Sometimes  the  interviews  themselves 
prove  a  bit  of  a  trial.  "The  most  difficult  one  I 
have  had  to  do  was  for  Hello  magazine  with 
Timothy  Dalton  while  he  was  filming.  He 
would  talk  to  me  for  five  minutes  and  then  be 
off  to  do  a  bit  more  of  the  film,  then  come  back 
lor  another  five  minutes."  In  that  way  Helly 
managed  to  get  about  a  half  hour  interview  in 
"snatched"  five  minutes  bits.  But  she  was 
pleased  by  the  way  the  article  eventually 
turned  out. 

Helly  has  spent  the  best  part  of  a  day 
talking  to  other  people  —  usually  when  she 
visits  them  at  home  —  or  going  out  for  lunch 
\\  ith  them  as  she  did  recently  with  writer  Jack 
Higgins.  Because  her  interviews  come  at 


unpredictable  intervals  Helly  kept  working  as 
a  pharmacist  to  ensure  a  steady  cashflow. 
That's  even  more  important  now  with  a 
mortgage  to  pay  and  her  son  Paul  going 
through  private  school. 

In  the  70s,  when  journalism  took  a  greater 
part  of  her  working  life,  Helly  ran  a  Press 
agency  selling  her  own  articles  and  those  by  a 
group  of  fellow  writers;  at  one  time  she  was 
syndicating  articles  to  as  many  as  26 
countries. 

Helly  has  not  spent  all  her  time  writing 
about  famous  people,  she  too  has  made  the 
news  on  occasion.  In  1980  she  decided  to  get 
out  of  the  rat  race  in  London  and  move  back  to 
Australia  and  the  Great  Barrier  Reef  to  what 
Helly  described  as  heaven  on  earth.  She  wrote 
an  article  about  her  time,  living  with  a  shotgun 
by  her  side  as  a  precaution  against  wild  animals 
and  acting  as  a  nursemaid  to  a  flying  fox  called 
King  Kong. 

However,  in  1985  Helly  came  back  to 
settle  m  England.  It  was  then  that  she  wrote 
what  she  still  feels  is  her  best  piece.  The 
article  was  published  in  Woman's  Own  and 
described  the  heartbreaking  experience  of 
losing  her  second  baby  which  was  stillborn. 
"It  was  really  written  as  a  memorial  to  my 
baby  Nikki,  and  it's  the  best  piece  I've  done. ' ' 

These  days  Helly's  interviews  are  mainly 
written  for  Ideal  Home  magazine,  for  which 
she  goes  to  her  chosen  celebrity's  house  to 
produce  a  picture  of  the  person  in  their  own 
home. 

There  are  still  people  Helly  would  love  to 
interview.  Frank  Sinatra  for  one.  But  he 
doesn't  give  interviews  any  more,  she  says. 
"I  tried  Jackie  Kennedy  and  the  late  Christina 
Onassis.  They  never  even  replied  to  my 


requests".  She  professes  a  particular 
affection  for  the  Royal  family.  "I'd  love  to 
interview  Prince  Charles."  He  too  is 
seemingly  unreachable. 

Among  the  letters  Helly  has  kept  from  the 
people  she  has  dealt  with  over  the  years  is  one 
from  Princess  Michael  of  Kent  declining  to  be 
interviewed.  It  explains  that  members  of  the 
Royal  family  never  give  personal  interviews 
about  their  private  lives. 

One  note  Helly  treasures  was  written  by 
the  late  David  Niven  on  an  air  sick  bag  of  all 
things.  He  passed  it  to  her  when  they  were  on 
the  same  plane.  Helly  had  sent  him  a  note 
saying  she  was  trying  to  arrange  an  interview 
at  his  home  m  the  south  of  France. 

Helly  finds  most  of  the  celebrities  she  has 
dealt  with  to  be  genuine  characters, 
particularly  those  who  have  "made  it"  so  to 
speak.  That  said,  some  can  be  quite  different 
in  real  life.  For  example,  Helly  found  Peter 
Sellers  a  quiet  and  quite  serious  person.  In 
contrast,  she  describes  Sir  Harry  Secombe  as 
a  real  wit:  "He  had  my  boyfriend  John,  and  me 
laughing  all  the  time  we  were  with  him".  He 
got  on  especially  well  with  John  who  often 
accompanies  Helly  to  interviews. 

Helly  went  to  interview  Sir  Harry  at  home 
recently  for  a  six-page  feature  that  is  to  be 
published  m  Ideal  Home  at  Christmas. 

Despite  spending  more  time  working  as  a 
community  pharmacist  nowadays,  writing  is 
still  Helly's  first  love,  and  while  she  is  grateful 
to  pharmacy  for  giving  her  the  support  she 
needed  to  carry  on  with  journalism,  she  also 
looks  forward  to  the  time  when  her  big 
financial  commitments  have  been  paid  off  and 
she  can  concentrate  on  writing  once  again.  "I 
would  love  to  write  biographies,"  she  muses. 
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Filled  in? 

Xrayser's  comments  (C&D 
November  18)  on  the  sale  of 
Fluorigard  in  dental  surgeries  is 
certainly  illogical. 

Treatment  does  not 
necessarily  cease  when  the  filling 
and  drilling  stops.  An  increasing 
amount  of  the  dentist's  time  is 
spent  on  prevention  and  the 
pharmacist  derives  benefit  on 
repeat  sales  of  the  recommended 
products. 

I  feel,  however,  that  I  must 
comment  on  Xrayser's  attitude, 
which  appears  to  have  been 
adopted  by  pharmacists  since  time 
immemorial:  "It  doesn't  matter 
whose  products  we  sell  as  long  as 
nobody  dares  to  sell  ours ' ' . 

As  long  as  pharmacists 
continue  to  poke  their  medical 
products  in  the  furthest  corner  of 
their  shops,  causing  customers  to 
walk  past  rows  of  cosmetics,  food, 
spectacles,  stockings,  jewellery, 
developing  machines,  ear  piercing 
departments,  hi-fi,  records,  books 
-  the  list  is  endless  —  it  would 
pay  them  to  exercise  a  little 
discretion  in  their  complaints 
about  other  professions. 


Norman  Freedman 

Rexodent  Ltd 


The  power  of 
the  Press 

While  I  read  that  we  may  now 
meet  counterfeits  of  Glaxo's 
Betnovate  and  Dermovate  (C&D 
November  18),  I  am  still 
wondering  how  to  deal  with  a  new 


customer  who  felt  I  had  given  her 
counterfeit  Zantac. 

This  old  lady  presented  an 
FP10  for  60  Zantac,  which  I  duly 
supplied  in  the  latest  Glaxo  pack  of 
bubble  strips,  complete  with 
hologram,  security  endseals,  the 
lot.  She  brought  them  back,  in 
quite  a  state. 

Apparently  she  was  a  one-time 
Glaxo  employee,  having  worked 
for  some  30  years  on  their 
Ostermilk  production  line,  and 
now,  as  a  company  pensioner,  she 
receives  copies  of  their  house 
newspaper. 

She  flourished  the  October 
edition  of  this  at  me,  and  there 
inside,  together  with  news  of  new 
appointments  and  reports  of  staff 
extra-mural  activities,  was  an 
article  on  imported  counterfeit 
Zantac,  which  suggested  to  our 
customer  at  least  that  most  British 
pharmacies  were  awash  with  the 
stuff. 

I  tried  to  reassure  her  that  this 
was  not  so,  and  pointed  out  that 
the  Zantac  carton  I  had  dispensed 
was  printed  clearly  "Greenford, 
Middlesex, ' '  which  was  still  at  the 
last  count  part  of  the  UK ,  and  that 
these  were  the  "real  McCoy". 
Why  then,  she  asked,  were  they 
not  the  same  as  the  Zantac  she 
usually  got  elsewhere? 

She  triumphantly  produced  a 
strip  of  these,  the  older  foil  pack, 
not  the  current  bubble  pack,  and 
which  were,  as  I  discovered, 
actually  parallel  imports  from 
Greece. 

To  her  untutored  eyes  these 
were  genuine  Zantac,  so  ours, 
therefore,  were  not,  and 
according  to  information  gleaned 
from  Glaxo's  newspaper,  must  be 
counterfeit. 

In  the  highly  unlikely  event  of 
her  bringing  a  further  Zantac 
script  to  me,  what  do  I  do?  Try  to 


Featherstone-based  pharmacist  John  Briggs  cooked  up  the  winning 
entry  in  Savlon 's  national  window  display  competition  to  win  the  first 
prize  of  a  microwave  oven.  J.  Briggs  Chemist  received  the  top  prize  in 
the  "Have  a  safe  Summer  with  Savlon"  competition  after  judges 
decided  they  had  made  the  most  creative  use  of  the  specially-designed 
merchandising  material .  Pictured  left  to  right  are:  Care  Laboratories 
area  representative  John  Slater,  assistants  Josie  Godfrey  and  Tracy 
Atkinson ,  John  Briggs  and  Care 's  marketing  assistant,  Julie  Watson 


tell  her  once  again  that  Zantac's 
packaging  —  the  British  version  at 
least  —  has  been  updated,  or  keep 
her  happy  by  taking  the  easy  way 
out  and  the  extra  profit,  and  stock 
parallel  imported  Zantac? 

I  can  only  hope  the  editor  of 
this  Glaxo  in-house  publication, 
before  doing  a  similar  write-up  on 
the  menace  of  counterfeit  topical 
steroids,  both  to  Glaxo  and  to 
patients  using  them,  reflects  that 
its  readership  is  not  confined 
solely  to  those  of  PhD  level,  with 
the  appropriate  critical  faculties  to 
match. 

My  ex-Glaxo  old  lady  may  just 
forgive  my  apparently  dodgy 
Zantac,  but  what  would  I  plead  if 
her  next  script  just  happened  to  be 
for  Dermovate  —  guilty  but 
insane? 


Theo  Tynne 


West  Met 
looks  for  its 
history 

The  Western  Pharmacists 
Association  held  an  inaugral  dinner 
on  October  24,  1890,  and  now 
exists  as  the  forum  for  social  and 
benevolent  activities  of  the  West 
Metropolitan  Branch  of  the  Royal 
Pharmaceutical  Society. 

This  branch  plans  to 
commemorate  the  Centenary  by 
holding  a  dinner  dance  in  October 
next  year,  and  by  the  publication 
of  an  historical  record. 

I  would  like  to  hear  from 
anyone  with  personal  memories 
or  existing  records,  to  add  to  the 
history  of  pharmaceutical  activity 
in  this  area,  be  they  hospital, 
industrial,  community  or  academic 
pharmacists  or  past  members  of 
the  branch. 

Write  to  Susan  Faulding, 
chairman,  West  Metropolitan 
Branch,  53  Revelstoke  Road, 
London  SW18  5NJ. 


Susan  E.  Faulding 

Chairman,  RPSGB  West  Met 
Branch 


Last  week's  interview  with  PGC  chairman 
Graeme  Millar  incorrectly  attributed 
two  statements  to  his 
predecessor.  In  the  short  term 
the  PGC  has  to  maximise  the 
amount  of  money  paid  to 
contractors,  said  Mr  Millar;  and 
members  of  the  PGC  could  have 
been  forgiven  in  times  past  for 
wondering  what  they  were  there 
for.  We  apologise  for  any 
embarrassment  these 
typographical  errors  may  have 
caused. 


966 


CHEMIST  &  DRUGGIST  9  DECEMBER  1989 


BUSil 


SKB  split  cosmetics 
division  for  sale 


Kirby-Warrick 
change  name 

Kirby-Warrick  Pharmaceuticals 
Ltd  are  to  change  their  name  to 
Schering-Plough  Ltd,  from 
January  1,  1990.  The  health  care 
division  will  be  known  as  Schering- 
Plough  Consumer  Health. 

The  UK  based  company  is  a 
wholly  owned  subsidiary  of  the 
Schering-Plough  Corporation  of 
Maddison,  New  Jersey.  Until 
now,  the  word  Schering  could  not 
be  used  in  names  for  most  of  the 
worldwide  subsidiaries  because  of 
possible  conflicts  with  Schering 
AG,  West  Germany.  Agreement 
has  been  reached,  and  the 
German  subsidiary  in  the  UK  will 
continue  to  operate  as  Schering 
HealthCare  Ltd. 

The  managing  director  of 
Kirby-Warrick,  Tony  Cork,  says: 
"With  adoption  of  the  global 
name,  we  will  benefit  from  the 
extensive  research  and  quality 
reputation  associated  with  it. " 

Boots  feel 
their  feet 

Boots  have  announced  this  week 
that  Payless  and  A.G.  Stanley, 
acquired  with  the  takeover  of 
Ward  White,  will  be  managed  as 
two  separate  companies  and 
report  to  Boots'  retail  division 
managing  director,  Keith 
Ackroyd. 

Boots  have  appointed  Peter 
Dobson,  former  large  stores 
boss,  as  managing  director  of 
Payless  DIY  and  Alan  Bowe  as 
marketing  and  merchandising 
director. 

The  chief  executive  of  Payless 
and  A.G.  Stanley,  Mr  E.W. 
Landsdowne,  resigned  together 
with  the  buying  and  marketing 
directors  of  Payless. 

At  A.G.  Stanley,  Boots  former 
director  of  leisure  business 
Martyn  Bell,  is  appointed  director 
marketing  and  merchandising, 
reporting  to  Peter  Kirby  who  will 
remain  as  managing  director. 

Boots  say  that  they  have  no 
plans  for  changes  at  Halfords. 


Smithkline  Beecham  plan  to  sell 
the  cosmetics  division  in  two 
parts,  covering  the  UK  and 
Europe,  following  their  failure  to 
find  a  buyer  at  the  £600m  asking 
price  for  the  complete  unit. 
Negotiations  are  said  to  be 
underway. 

In  the  first  set  of  consolidated 
accounts  since  the  merger  of 
Smithkline  and  Beecham  in  July 
the  company  reports  that  "the 
sale  of  the  cosmetics  business  is 
not  proceeding  quickly  as  had 
been  hoped."  City  analysts  now 
expect  the  separate  units  to  fetch 
less  than  £600m. 

Both  Smithkline  and  Beecham 
are  said  to  be  doing  well  with 
profits  up  12  per  cent.  Tagamet 
sales,  included  in  "operating 
highlights",  are  said  to  have 
increased  by  19  per  cent  in  the 
USA.  Depressed  sales  last  year 
caused  by  competition  from 
Glaxo 's  Zantac  were  causing 
concern. 

The  company  says  that  the 


integration  of  the  two  companies 
is  going  well  with  reviews  in  the 
fields  of  research  and 
development,  sales  and 
headquarters  staff.  Bovril  Canada, 
Horlicks  Farms  and  Dairies  have 
been  sold. 

SKB's  chief  executive  says: 
"We  are  particularly  pleased  that 
our  business  performance  is  being 
sustained,  while  we  undertake  the 
enormous  task  of  merging  our  two 
companies." 

■  SmithKline  Beecham 
Consumer  Brands  (UK)  have 
become  the  first  Charter 
advertiser  on  Sky  Television, 
having  signed  an  agreement  this 
week.  It  gives  them  the  right  to 
book  time  on  Sky  One  and  Sky 
News  valued  at  around  £4m  over 
the  next  two  years,  at  a  fixed  cost 
per  thousand  viewers. 

Other  benefits  are  first  rights 
to  advertise  on  the  Sky  Movie 
channel,  and  the  offer  of  a  long- 
term  association  with  the  satellite 
station. 


Jeyes look 
for  £7m 

USM-quoted  Jeyes  are  making  a 
one-for-three  rights  issue  to  raise 
V7m  for  acquisitions,  development 
and  expansion  overseas.  The 
directors  say  they  intend  to  make 
an  application  for  official  listing  as 
they  forecast  that  pre-tax  profits 
will  exceed  £2.1  in. 

Sonic  VI  .5m  of  the  additional 
cash  is  to  be  used  to  launch  Jeyes 
back  into  the  industrial  cleaning 
products  market,  forming  a  new 
company  Jeyes  Cleaning  Ltd. 

Jeyes  say  that  about  half  the 
money  will  go  towards 
acquisitions,  two  of  which  are 
under  negotiation,  leaving  about  a 
quarter  for  future  purchases.  The 
remainder  of  the  cash  will  be  spent 
on  the  developments  in  the  I  'SA, 
Japan  and  Australia. 

A  continuing  programme  of 
capital  expenditure  is  planned  to 
increase  capacity  and  reduce 
manufacturing  costs,  the  company 
says.  Plans  are  well  advanced  for 
the  opening  of  the  new  factory  in 
Wigan,  and  manufacturing 
capacity  for  '  'green"  products  will 
be  made  available. 


Clinimed  Ltd  have  moved  to:  Cavell 
House,  Knaves  Beech  Way, 
Loudwater,  High  Wycombe, 
Bucks,  HP10  9QY.  Tel:  0628 
850100. 

Reevecrest  name  and  brands  have 
been  sold  to  Power  Health 
Products  of  Pocklington, 
Yorkshire.  However,  Boracelle 
and  Xaudn  die  will  he  handled  by 
Health  Dynamics  Ltd  who  in 
addition  now  stock  Lecichew, 
from  Gazzoni  SpA.  Health 
Dynamics  Ltd.  Tel:  0252  726135. 

Lloyds  Chemist  are  seeking  to 
maximise  cash  flow  through  the 
property  option  of  'sale  and 
leaseback".  On  December  12, 
several  Lloyds  chemists  shops  will 
go  under  the  hammer  at  Conrad 
Ritblat's  auction  at  the  Mayfair 
Hotel  in  London.  The  freeholds  of 
branches  in  Birmingham, 
Doncaster,  Grimsby,  Leeds, 
Manchester,  Nuneaton  and 
Sheffield  —  plus  two  shops  in 
Scunthorpe  are  on  offer. 


Keep  Christmas  special 


The  Union  of  Shop,  Distributive 
and  Allied  Workers  has  said  it  is 
shocked  that  the  Spar  symbol  is 
advising  its  shops  to  open  on 
Christmas  Eve  (a  Sunday  this 
year)  and  Christmas  Day. 

USD  AW"  s  deputy  general 
secretary,  Bill  Connor, 
condemned  any  move  to  turn  this 
Christmas  Eve  into  another  busy 
shopping  day,  and  trusted  the  idea 
of  shopping  on  Christmas  Day 
would  be  "treated  with  the 
contempt  it  deserves". 

"Even  Scrooge  knew  he 
should  let  his  staff  off  on 
Christmas  Day,"  he  said. 

Mr  Connor  called  on  local 
authorities  to  warn  retailers  that 
they  will  be  prosecuted  if  they  try 
to  sell  goods  illegally  over  the 
Christmas  festivities. 

A  spokesman  for  Spar  told 
C&D  they  were  "disappointed  at 
the  attitude  of  USDAW' '  but,  he 


said,  the  union  is  not  greatly 
represented  in  independent 
shops,  many  of  whom  need  the 
extra  turnover  for  viability. 

Spar  feel  the  European 
Court's  ruling  has  changed 
nothing.  They  are  calling  on  the 
Government  to  "sort  this  mess 
out",  and  not  to  expect  a 
compromise  from  the  two 
opposite  sides  of  the  Sunday 
trading  issue. 

Fisons  have  announced  a  £30m 
extension  to  their  Loughborough 
R&D  facility.  Construction  work 
will  begin  on  a  new  chemistry 
laboratory  in  the  New  Year  for 
occupation  during  1992.  This 
follows  the  near  completion  of  a 
£10m  biology  unit  at  the  same 
location.  The  new  12,500  sq  m 
building  will  allow  for  a  70  per  cent 
increase  in  staff  over  the  next  ten 
vears. 
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BUSINE 


Glaxo  restructure 


Beecham  Research  Laboratories  and 
Bencard.  Closed  from  noon  on 
Friday  December  22  until  8.45  on 
Tuesday  January  2.  An  answer 
phone  operates  for  orders  on 
01-560  2876.  Bencard  01-560 
8972. 

Numark  central  office  Warminster. 
Closed  12.30pm  on  Friday 
December  22  until  9.00am  on 
Tuesday  January  2. 

Hoechst  UK  Ltd.  Closed  noon  on 
Friday  December  22  until  9.00am 
on  Tuesday  January  2.  The  last 
day  for  receipt  of  orders  prior  to 
Christmas  is  Monday  December 
18.  Urgent  hospital  orders  can  be 
received  up  to  December  2 1 .  For 
emergency  orders  while  the 
company  is  closed  telephone 
01-570  7712. 

Crookes  Healthcare.  Closed  noon  on 
Friday  December  22  until 
Tuesday  January  2.  A  skeleton 
staff  will  be  available  to  handle 
orders  and  queries  from 
December  27  to  29. 

Fisons  Pic.  Closed  from  Friday 
December  22  until  Tuesday 
January  2.  Orders  requiring 
despatch  before  Christmas  should 
be  posted  no  later  than  December 
12.  There  will  be  an  emergency 
number  while  the  company  is 
closed  on  0509  61 1001. 
Rhone-Poulenc  Ltd.  Closed  from  noon 
on  Friday  December  22  until 
9.00am  on  Tuesday  January  2. 
Syntex  Pharmaceuticals  Ltd.  Closed 
noon  on  Friday  December  22  until 
Tuesday  January  2.  Orders 
required  before  Christmas  should 
be  received  before  Friday 
December  15.  Deliveries  will 
recommence  on  Wednesday 
January  3  when  a  delivery  period 
of  one  week  is  anticipated,  due  to 
the  Christmas  backlog. 
Rorer  Pharmaceuticals  Ltd.  Closed  for 
receipt  of  orders  on  Monday 
December  25,  Tuesday 
December  26  and  Monday 
January  1.  Orders  required  before 
Christmas  should  be  received 
before  Thursday  December  14. 
William  Ransom  &  Son.  Closed 
12.30pm  on  Friday  December  22 
until  8 .30am  on  Tuesdav  January 
2. 

Sandoz  Pharmaceuticals.  Closed  from 
12 .30pm  on  Friday  December  22 
until  Tuesday  January  2.  Orders 
received  before  December  14 
should  be  delivered  before 
Christmas. 

NPA.  Closed  Friday  December  22 
until  Wednesday  December  27. 
Closed  Monday  January  1. 
Thornton  &  Ross  Ltd.  Closed  Monday 
December  25,  Tuesday 
December  26  and  Monday 
January  1. 

Kerf oot  Pharmaceuticals.  Closed 
Monday  December  25,  Tuesday 
December  26  and  Monday 
January  1 .  The  order  line  will  close 
at  1.00pm  on  Friday  December 
29.  An  answer  phone  service  will 
be  available  throughout  the 
holiday  period  on  061-330  5944 . 


Glaxo  are  setting  up  a  new  British- 
based  company,  Glaxo 
Manufacturing  Services  Ltd,  to  be 
responsible  for  strategic 
manufacturing  facilities  and  export 
services  in  the  UK  and  process 
development,  technical  and 
engineering  services  to  the  Glaxo 
Group  worldwide. 

Glaxo  say  that  this  will  enable 
Glaxo  Pharmaceuticals  to 
concentrate  on  the  developing 
business  within  the  UK.  It  will  be 
renamed  Glaxo  Pharmaceuticals 
UK  Ltd,  incorporating  the  trading 
companies  Allen  &  Hanburys  and 
Glaxo  Laboratories  Ltd.  This  new 
company  will  incorporate 
marketing,  sales  and  medical 
services  and  also  central  support 
and  distribution.  It  will  continue  to 
manufacture  for  the  UK,  still 
under  managing  director  Sean 
Lance. 

Also  Allen  &  Hanburys  are  to 
reorganise  their  sales  and 
marketing  activities  into  two 
distinct  divisions.  The  marketing 
division  will  be  headed  by  Darrell 
Baker  and  the  sales  division  by 


Simon  Cartmell,  controlling  four 
sales  forces. 

Glaxo  Manufacturing  Services 
Ltd  will  be  headed  by  chairman  Dr 
Hugh  McCorquodale,  formerly 
group  technical  director,  and  Clive 
Challoner  —  currently  technical 
director  of  Glaxo  Pharmaceuticals 
—  will  be  managing  director. 
■  Glaxo  have  dropped  the 
development  of  two 
biotechnology-derived  drugs,  and 
discontinued  work  on  sufotidine. 

Interleukin-2  and  granulocyte 
macrophage  colony-stimulating 
factor  were  hailed  as 
breakthroughs  in  the  search  for 
drugs  against  AIDS  and  cancer. 

Glaxo  started  developing  them 
two  years  ago,  but  decided  their 
priorities  lay  with  other  drugs  they 
are  researching.  They  have 
handed  the  rights  to  the  products 
back  to  Biogen. 

The  decision  to  stop  all 
development  of  sufotidine,  a  long- 
acting,  potent  H_,  antagonist,  was 
reached  because  long-term 
studies  showed  that  it  increases 
the  risk  of  gastric  cancer. 


COMING  EVENTS 


PSNI  look  at 
the  heart 

This  term's  continuing  education 
programme  in  Northern  Ireland 
concludes  with  the  second 
workshop  on  practical 
therapeutics  in  cardiovascular 
disease. 

It  is  being  held  at  the 
Drumkeen  Hotel,  Upper 
Galwally,  Belfast,  on  December 
14  from  10am  to  5pm.  The  course 
lecturers  are  Dr  Michael  Scott, 
principal  pharmacist,  and  Caroline 
Stoker,  staff  pharmacist,  both  at 
Waveney  Hospital,  Ballymena. 


Monday,  December  11 

Southampton  Branch,  RPSGB. 

Winchester  museum,  at  7.30pm. 

Pharmaceutical  antiquities'' ,  Mr  T. 
Turner. 

Tuesday,  December  12 

Bedfordshire  Branch,  RPSGB. 

Swan  Hotel,  Bedford  at  8pm. 
Christmas  party. 

Eastbourne   Branch,  RPSGB. 

Chatsworth  Hotel,  at  8pm.  "PINS.  At 
the  sharp  end",  a  talk  and 
demonstration  bv  David  Shenton, 
PINS  manager,  RPSGB. 

Lanarkshire  Branch,  RPSGB. 

The  Moorings  House  Hotel, 
Motherwell,  at  8pm.  "Canoes  across 
the  Baltic",  Dr  Alan  Baillie,  senior 
lecturer,  Strathclyde  School  of 
Pharmacy.  Guests  welcome. 

Leicestershire  Branch,  RPSGB. 

Postgraduate  centre,  Leicester  Royal 
Infirmary,  at  7.30pm.  "Trivial 
pursuits". 


Wednesday,  December  13 

Isle  of  Wight  Branch,  RPSGB. 

Postgraduate  centre,  St  Mary's 
Hospital,  Newport  at  8pm.  "Isle  of 
Wight  Christmases",  Joanna  Jones. 

Barking  &  Havering  Branch, 
RPSGB.  Academic  centre.  Oldchurch 
Hospital,  Romford,  at  7.30pm. 
"Which  way  did  supervision  go?", 
John  Davies,  Council  member, 
RPSGB.  Refreshments  available. 

Liverpool    branch,  RPSGB. 

Croxteth  Hall,  at  7.30pm.  Victorian 
Christmas  evening:  party  games,  hot 
pot  supper  and  carol  singing.  Victorian 
costume  optional.  Tickets  (adults  £2, 
children  £1)  in  advance  only,  from 
Hilary  Smith  on  051-54  7  3784. 


Thursday,  December  14 

Glasgow  Branch,  RPSGB.  Staff 
Club.  University  of  Strathclyde, 
Christmas  social  —  "The  story  of 
scotch  whisky",  Richard  Paterson, 
Whyte  and  MacKay  Distillers.  Ticket 
event. 

Derbyshire   Branch,  RPSGB. 

Postgraduate  centre,  Derbyshire 
Royal  Infirmary,  at  7.30pm.  Joint 
meeting  with  Derby  Branch,  RPSGB. 
"Ag  and  vet  pharmacy  —  how  we  all 
profit",  Brian  Spencer,  Vetchem. 


Kwai  garlic  gets  £15m  boost 


Lichtwer  Pharma  garlic  tablet 
production  received  a  major  boost 
when  they  opened  a  new  £15m 
factory  in  West  Berlin  last  week. 

Dedicated  to  the  production  of 
Kwai  garlic,  the  top  selling  over 
the  counter  brand  in  West 
Germany  where  it  is  licensed  for 
the  prevention  of  arteriosclerosis, 
the  factory  has  a  capacity  of  100 
million  coated  tablets  a  month. 
The  new  unit  is  fully  computerised 
featuring  a  "closed  circuit" 
environment  so  there  is  no  dust  or 
odour. 

Kuno  Lichtwer,  founder  and 
chairman  of  the  eight-year  old 
company,  told  C&D  that  with  the 
new  factory,  rising  demand  for 
Kwai  could  now  be  met 
completely  by  Lichtwer  and 
contract  manufacturers  would  no 
longer  be  needed.  Lichtwer  also 
own  production  facilities  in 
Warstein  and  Lunenberg. 


The  company  has  a  portfolio  of 
nine  major  OTC  products  ranging 
from  phytopharmaceuticals  to 
paracetamol  and  an  ophthalmic 
preparation.  Since  inception, 
turnover  has  grown  by  358  per 
cent  to  around  £25m  last  year, 
with  Kwai  representing  some  90 
per  cent  of  sales. 

Exports  to  ten  European 
countries  currently  account  for  8 
per  cent  of  sales.  Roger  King, 
managing  director  of  Lichtwer  UK 
Ltd,  says  they  will  continue  the 
"successful"  formula  of 
advertising  that  has  helped  Kwai 
become  the  "best  selling"  garlic 
supplement  in  the  18  months  since 
its  UK  launch.  Around  £lm  has 
been  spent  in  a  year-round 
national  Press  advertising 
campaign. 

■  LRC  have  been  appointed  UK 
distributors  of  Kwai  garlic  from 
January  1,  1990. 


Lichtwer  Pharma 's  chairman  Kuno  Lichtwer  looks  on  as  Mrs  Christa 
Lichtwer  unveils  a  garlic  sculpture  at  the  new  factory 
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APPOINTMENTS 


Ob  Schering-Plough 

FIELD  SALES  MANAGER 

The  Healthcare  Division  of  this  major  multinational  pharmaceutical 
corporation,  with  $3  billion  sales  worldwide,  is  looking  to  recruit  a  dynamic  Field 
Sales  Manager  with  responsibility  for  its  UK  Field  Force.  This  position,  reporting 
to  the  Divisional  Manager,  has  arisen  as  a  result  of  the  transfer  of  the  current 
Field  Manager  to  a  marketing  position  in  our  Head  Office,  indicating  our 
ongoing  commitment  to  employee  development. 

Your  job  will  be  to  motivate  the  U.K.  Sales  Force  to  sell  our  OTC  range  of 
products  to  pharmacy  You  should  possess  a  proven  track  record  in  selling, 
being  both  commercially  aware  and  exhibiting  good  planning  skills  Above  all 
else  you  must  be  able  to  exhibit  high  energy  levels  required  to  undertake  this 
significant  role  in  one  of  our  rapidly  growing  divisions. 

Salary  is  negotiable,  with  car  and  bonus,  plus  all  the  other  benefits  one  would 
associate  with  a  major  multinational  employer. 

If  you  feel  you  have  got  what  it  takes,  please  telephone  or  write  to 
Mr  Kevin  Hunt,  Personnel  Director,  Schering-Plough  Ltd  ,  Mildenhall, 
Bury  St.  Edmunds,  Suffolk,  IP28  7 AX.  Telephone:  Mildenhall  (0638)  71  6321 . 


CHANNEL  BUSINESS  SYSTEMS  PLC 


DISPENSARY  SYSTEM  SALES 


We  are  one  of  the  leading  suppliers  of  retail  systems  in 
the  UK  Early  in  1989we  launched  Dispensary  Manager, 
comprising  Patient  Medication  Records,  Labelling  and 
Patient  Counselling  Recently  the  systems  have  been 
installed  in  trial  sites  in  the  UK  under  the  control  of  the 
Department  of  Pharmacology  at  Aston  University  as  part 
of  an  evaluation  of  the  impact  of  PMR  and  Counselling 

We  now  require  an  additional  person  to  join  the  sales 
team.  The  successful  candidate  will  have  experience  of 
selling  to  pharmacies  and  will  probably  be  familiar  with 
labelling  systems.  EPOS  experience  would  be  an 
advantage. 


We  offer  OTE  in  excess  of  £20,000  (with  no  limit)  and  a 
company  car  This  is  an  opportunity  for  the  right  person  to 
enjoy  rapid  growth  with  a  successful  company.  Re- 
location is  not  necessary  as  arrangements  can  be  made 
for  you  to  be  "home  based" 


Please  apply  in  writing  only  giving  full  details  of 
experience  and  current  earnings  to: 

Martin  Booth,  Channel  Business  Systems  P!c,  Systems 
House,  North  Heath  Lane,  HORSHAM,  West  Sussex, 
RH12  4UZ. 
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BUSINESS  FOR  SALE 


LABELLING  SYSTEMS 


IRELAND  N/W 

PHARMACY 
FOR  SALE 

COUNTRY  TOWN ,  CERTIFIED  TURNOVER  IN 
EXCESS  OF  £150,000  GMS  STOCK  ORDERS. 
LOCK  UP  WITH  SUPERB  EXTENSION  FACILITIES 

REPLIES  TO  BOX  C&D  3348 

OR  TELEPHONE  DUBLIN  (0001)  383937  (PM) 


LABELS 


ORALABEL  PC 

The  Ultimate  in  pharmacy  systems 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility. 

*  Complete  systems  or  software  only . 

For  leaflets  or  a  demonstration,  phone  or  write 


Simply  the  best 


PMR  LABELLING  SYSTEMS 

L  RANGE  OF  PC  BASED  LABELLING  SYSTEMS 
Faster    ■  Easier  to  use    ■  Full  Drug  interaction 
■  Full  BNF  Warning    ■  Direct  order  entry 

FREE  VIDEO  CASSETTE  AVAILABLE 


Contact  David  Coleman  or 
Mike  Spnnce  MR  Pharm  S 
lor  a  demonstration  or  trial 
PARK  SYSTEMS  LTD 
6  Vulcan  Street 
Liverpool  L  3  7BG 


051-2982233  , 

m 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


PROPERTY 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


LABELLING  SYSTEMS 


SHADOW  LABELLING 

"7 

SHADOW  PLUS  / 199  ^ 

PATIENT  RECORDS  /iwA 

PATIENT  RECORDS  PLUS  /3999J^ 

SHADOW  CONTROL  DOSAGE  A 

¥ 

r    lor  your  nursing  home  business 

SHADOW  HOSPITAL  /ifi&^A 

r 

COMPLETE  PATIENT  RECORDS  SYSTEM /\$& 

f=\  ''^\ffil"  9  7  Waterloo  Place 

IIT^y5  W\\  Leamington  Spa 

HOP  I  CV32  5LA 

— ittsBO-        ■  09961336485 

a  division  o!  Image  Micro  Sysu-ms  Ltd. 


hardwarp  h  soltware 


HERITABLE  TRUST  LIMITED 

PROPERTY  INVESTMENT  COMPANY 

PROPERTY  ACQUIRED  FOR  CASH 

QUICK  DECISION  ON  COMMERCIAL/FREEHOLD  PROPERTIES 
NO  SURVEY  NEEDED  -  AGENTS  RETAINED 


WRITE  IN  CONFIDENCE  TO: 
HERITABLE  TRUST  LTD 
97  OLD  BROMPTON  ROAD 
LONDON  SW7  3LD. 


PRODUCTS  &  SERVICES 


11/89 


John  Ricliardion 
Computer!  Lid 


ft-  In  Pharmacy  Labelling 
ft"  In  Auto-Order  Stork  Control 


•>  In  Customer  Service 


F**  In  Systems  Development 

Full  patient  records  with  drug  interactions 

FREEPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 


TO  ADVERTISE:  CONTACT  STEWART 
TAYLOR  CHEMIST  &  DRUGGIST 
CLASSIFIED  ON  0732  364422  EXT  472. 


"I  had  no  idea  ONE  computer  could  do  BOTH  PMR  and  EPoS" 

Our  professional  PMR  and  EPoS  systems 
may  be  run  on  separate  computers  or  for 
maximum  cost  effectiveness.on  one  computer 
FOR  FULL  DETAILS  CONTACT  US  ON... 


M 

5  "0  31885"009511 


Cfiti  (042-128)3222 


14a  High  Street, Lynd hurst, 
Hants.S043  7BD 
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SHOPFITTINGS 


CREATIVE  DESIGNS  AND 
QUALITY  FITTINGS  WITH 
INEXPENSIVE    PRICES  AND 

LEASING 

and  *De4i$K 

IE  COMPLETE  SHOPFITTER 


LUX 


LINE 


LUXLINE 

the  specialists  in  pharmacy 
shopfitting  design  and  construction 

8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356  Fax:  (0525)  382761 


aApeils  Systems  Ltd 


Umdasch 

Fama 


Unit  P,  Kingsway  Trading  Estate 
Kingsway,  Luton,  Beds  LU1  1  LP 
Telephone.  Luton  (0582)  4571 1 1 


A 
W 

Approved 

mm  NATIONAL 
NA3  ASSOCIATION 
■H  SHOPnTTERS 


Shopfitting  styles 
for  modern  selling 

★  Competitive  prices 

*  Attractive  designs         ★  Dispensary  fittings 

*  Unsurpassed  quality       ★  Incredible  space  saving 


\ 


marspec 

\   'shopfitting  ltd 

A  complete  shopfitting  and  design 
service,  at  competitive  prices  for  the 


Southern  Office: 

Marspec  Corner, 
Grace  Road, 
Marsh  Barton, 
Exeter,  Devon 
Tel:  0392216606 


pharmacist. 


Northern  Office: 

4  Prestwood  Court, 
Leacroft  Road, 
Risley,  Warrington, 
Cheshire 

Tel:  0925  827292 


offer  the  following  services 
Shelving,  Display  Fittings,  Made  to  Measure  Counters  and  Showcases,  Card  Units, 
Suspended  Ceilings,  Floors,  Fronts,  Shutters.  All  types  of  Signs,  Decorative  and 
Modernisation  Works.  The  Complete  Shopfitting  Service. 

For  a  fast  reliable  competitive  job  telephone 


WE  TAKE  GOOD  CARE  OF  IMPORTS 
SO  YOU  CAN  TAKE  GOOD  CARE 
OF  YOUR  CUSTOMERS  W 


COMPETITIVE  PRICES 

As  well  as  being  keenly  priced  please  contact 

us  for  details  of  our  many  special  offers 


EXCELLENT  STOCKS 

We  maintain  a  high  stock  level  of  all 
products  carried  in  our  own  warehouses. 


SPEEDY  DELIVERIES 
THROUGHOUT  THE  U.K. 
New  guaranteed  delivery  service 
anywhere  in  the  country. 


FREEPHONE 

0800590161 

PROFESSIONAL  SERVICE- ETHICAL  VALUES 

For  your  protection  Townendale  possess  a  full 
and  comprehensive  product  liability  insurance. 

_  PHARMACEUTICALS 

One  of  the  UK's  leading  importers  of  E  E  C  Ethical  Pharmaceuticals 
FREEPOST,  P.O.  BOX  53,  HARROGATE.  N.  Y0RKS  HG2  7HU. 


CHATSWORTH  FILM  CO 

KODAK  GOLD 

Trade  less  25% 

GA135-24£1.52     GA135-36  £1.91 
Trade  lessl7y2% 

GB135-24  £1.80     GB135-36  £2.28 
GB110-24  £1.38     CVR-15  £1.29 

FUJI  FILM  (Trade  less  25%)  -  ILFORD 
POLAROID  -  DURACELL  -  JVC,  TDK  etc 

01-459  4975 


FRESH  START 
COSMETICS 

164  CHEETHAM  HILL  ROAD,  MANCHESTER  M8 
TEL:  061-834  1387 
FAX:  061-832  0891 

FOR  A  LARGE  RANGE  OF  FRENCH 
A ND  ENGLISH  FRA  GRANCES  AND 
ACCESSORIES. 
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STOCK  FOR  SALE 


FOR 
PRICE  LIST 
QUOTES 
GENERAL  ADVICE 
PLEASE  CONTACT: 
MERVYN  GREEN  MPS 


EURIMPHARM 

UNIT  A6,  83  COPERS  COPE  ROAD 

BECKENHAM,  KENT  BR3  1  NR 
TEL:  01 -658  2255  TELEX:  263832 
FAX:  Ol  -658  868O 


DECEMBER  OFFERS 


URIMPHARM  LTD 


/^SPECIAL  OFFERS  N 

I      D.M.  WHOLESALE  SUPPLIES  LTD  * 


Unit  B.  277  Abbeydale  Road. 

off  North  Circular  Road. 
WEMBLEY.  Middx  HA0  1WQ 
Tel  01  991  2522 


Opening  Hours 
Mon-Fri  10am  8pm 
Sat-Sun  10am-4pm 
Till  Christmas 


KODAK  FILMS 

Discount 

REDOXON  EFFERVERSCEMT  Discount 

Gold  100  135/24 

25% 

All  flavours  1x10 

5.99 

Gold  100  135/36 

Gold  200  1 10/24 

Off  Trade 

VICKS  THROAT  LOZENGES 

30% 

Gold  200  135/24 

Prices 

Lemon  &  Menthol 

Off  Trade 

Gold  200  135/36 

20% 

VICKS 

Gold  400  135/24 

Gold  400  135/36 

Vaporub 

15% 

Inhaler 
Sinex  Spray 

Off 
Trade 

COLOURCARE  FILMS 

MAC  EXTRA  LOZENGES 

1 10/24  *  10 

7  50 

Original  &  Honey  Lemon 

30% 

135/24  •  10 

7  50 

Off  Trade 

POLAROID  FILMS 

SUPER  25 

600  Single 

5  50 

Cigarette  Minifilter  1x36 

15  00 

SX70  Single  15%  Off 

5  50 

Image  Single  Trade 

5  50 

VASELINE 

*  Pre  December  prices 

Intensive  Care  Regular  200ml  8.99 
Petroleum  Jelly  No  1  4.50 

FLASHES 

Magicubes  1x20 

17  00 

PONDS 

13.20 

Flashcubes  1  x5 

4  50 

3  Variants  100ml  1x12 

Flipflash  10  s  1x12 

15  00 

HARMONY  HAIRSPRAY 

Flashbar  Twinpack 

2.00 

200ml  t  25ml  EXTRA  1x12 
TIMOTEI  SHAMPOO 

7  92 

600  Flashbar 

1  50 

DURACELL  BATTERIES 

300ml  1x12 

7  80 

MINJ1300  1x10 

13  00 

MN1400  1x10 

12  00 

STUDIO  LINE 

MM1500  1x20 

23  00 

Design  Gel  1x12  30% 

10.80 

MM1604  1x10 

13  00 

Wet  Look  Gel  1x12  Off 

10  80 

MN2400  1x10 

13  00 

Fixing  Gel  1x12  Trade 

10  80 

*  Plus  a  wide  range  of  branded  perfumes 
—  Gift  sets  —  Toiletries  and  Sundries  Available 

*  All  Offers  are  subject  to  availability 
Prices  are  subject  to  change  without  prior  notice 
*  E  &O.E 


PRICE  LABELS  —  FAST 

MOST  POPULAR  SIZES.  QUALITY  PRODUCTS. 


Plain 


21x12       Box  of  50, 000  labels, 
White  or  Coloured 
Plain  or  Stock 
PR-Prints 

£35.00  per  box  +  VAT 
26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 


YOUR  NAME 




Printed 


YOUR  NAME 


21x12      Box  opf  50,000  labels, 
White  or  Coloured 
Printed  with  your 
name  etc 

£48.00  per  box  +  VAT 
26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 


EXPRESS  LABEL  CO  LTD 
290  Briercliffe  Road,  Lanehead, 
Burnley,  Lanes 
Tel:  (0282)  58701 


LIMITED 
STOCKS 


EXPRESS  LABEL  CO  LTD 

SPECIAL 

15% 
DISCOUNT 

ON  ABOVE  ITEMS 
TO  ALL  CHEMIST  &  DRUGGIST 
CUSTOMERS 


CALL  0282  58701 
NOW!! 
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\&G  Imports  I  Jmiled  aiv  one  of  the  lai^i^l  Hisli  ihuloi  s  ol  l  ine  I  rem  Ii  fray  ranees  in  Hie  Rel  ail  < mil  Wholesale 
sector  in  l  he  I  K  Established  since  I9S3  in  ;i  market  proven  to  be  one  of  I  he  fastest  f>row inj>  areas  in  Retail 
I  'harmacj 

(tin'  s|  x  •<  i;  ilisi  sen  ice  offers  all  the  benefits  ol  dealing  direct  with  the  manufacturer  without  the  restrictions  lliej 
impose  We  filler  a  comprehensive  range  of  all  the  major  brands  lo  compliment  your  si  <  ires  requirements 


iase  do 


I  Jsted  below  is  a  selection  of  our  Specials  i  nrrenllj  available  lor  December, 

'.sitate  to  use  this  list  as  your  order  form  and  if  you  would  like  one  ol  our  Salesmen  to  visit  you  or  receive 


up-to- 


date  price  lisl  please  phone;  Paula  Payne  or  \lison  Rea  on  0628  810  KM 

GUARANTEED  DELIVERY  BEFORE  CHRISTMAS  FOR 
ALL  ORDERS  RECEIVED  BY  2  1ST  DECEMBER  1989 

TESTERS 

ltu>  six  of  an)  one  of  the  discounted  products  below  and  receive  <i  tester 
lire  (size  ol  tester  ma>  varj  disc  to  a\  ii!ahilii\> 


GIFT  SETS 

PIERRE  CARDIN  SET 

3()ml  KDT  Spray,  30ml  U'tershi 
Spra\  &  lOg  Soap 
kef  PCSKT 

RSP  SPECI  \L  Cost  8  75 


()t\ 


JE  RE\IE\  SET 

30ml  KDT  Spray, 
7ml  KM'  &  25g  Soap 
Ret'.  W337 

RSP  13  50  Cost  H  75 
FIDJI  SET 

7ml  Perrume  Spray,  28ml  KDT 
30ml  Bodj  Shampoo 
&  28g  I  lusting  Powder 
kef.  F/GS 

RSP  SPECIAL  Cost  15.05 

M  \  GRIFFE  SET 

15ml  PDT  Spraj  &  l()()g  Soap 

kvi  \k;skt 

RSP  10  05  Cost  0  05 

LE  JARDIN  SET 

1 7ml  KDT  Spra\  >K  lOOg  Talc 

K'el  MF908 

RSP  7  05  Cost  I  75 

LE  ,I\RI)I\  D'ARMOI  H  SET 

1  /ml  KDT  Spraj 
&  2  x  f)0g  Soap 
Rel  MF912 
RSP  i  50  Cost  4:M) 

CABOCHARD SET 

30ml  KDT  Spray, 

I  8ml  Parfum  &  20g  Soap 

Ref.  CAB32219 

RSP  13  50  Cost  8  75 

\ZZ\RO  SET 

/".ml  \ftshve.,  75ml  KDT  &  lOOg 

k'el  \/,/,(iS 

RSP  SPECl \l.  Cost  10  05 

M  \GIE  NOIRE  SET 

r>0ml  KDT  &  Refillable  Purse  Spr; 
kef  LCG/S 

RSP  25  OO  Cost  1 1  50 


I  ml  II.  Tread 


1  \  deh\cr\  rlmi'Mr  ill  iZri  (III  will  he  mndi 

2  Ml  orders  u  ill  he  confirmed  h\  telophni 
:i       nirnt  slriclK  C.O.I) 

I  Ml  e I , t j m s  in  lir  in, iiic  within  ~i  da\s  ol  i 

j  \\r  reserve  I  he  rifihl  lii  nun  (|iiaittllies 


()t\ 


Ot\ 


0t\ 


0l\ 


()t\ 


OtS 


Otv 


Soap 


otv 


MISS  DIOR 

50ml  KDT  Spraj 

kef  CD6222 

RSP  22  50  Cost  1 1  05 

BOSS 

125ml  EOT  Spraj 

Rel  H 1 55033 

RSP  30.00  Cost  18.95 

CABOCHARD 

3()ml  KDT  S|ira\ 
Ref  CAB  1061 
RSP  7.50  Cost  0  25 

CHARLIE 

fiOml  KDT  Spra\ 

k'el  RL091 

RSP  0  05  Cost  I  05 

l)R\KK\K  NOIR 

50ml  KDT  Spraj 

kef  GL648730 

RSP  1005  Cost  10  05 

PRW  VTE  COLLECTION 

50ml  KM'  N'al  Spraj 
Rel  1,750:; 

RSI'  1 2  00  Cost  20.00 

COW  L'AIMAIMT 

50ml  PDT  Spraj 
kef  CO18220 
RSP  6  25  Cos!  3  55 

CINNABAR 

fiOml  KDP  Spra\ 
Rel  L7330 

RSP  25.00  Cost  18  75 

VANDERBILT 

30ml  KDT  Spra\ 

kef  GV877 

RSP  9  95  Cost  6  50 


Otv 


OtJ 


()t\ 


()t\ 


on 


0t\ 


otv 


!)t.\ 


0t\ 


KL  LADIES 

50ml  KDT  Spraj 

k'ef  1,027 1 1 

RSP  27.50  Cost  17  05 

CHLOE 

86ml  KDT  Spraj 

Ref.  1,08585 

RSP  32.50  Cost  20  00 

JE  REVIENS 

60ml  PDT  Spraj 

k'ef  \\  15(H) 

RSP  16  50  Cost  8  7.> 

POLO 

1 00ml  \ftershave  Spraj 

k'ef  C50000 

RSP  24.00  Cost  15  05 

XERYUS 

50ml  KDT  Spraj 

Ref  G022  1 

RSP  10  75  Cost  12  75 

\01R 

65ml  Special  Cologne 

Rel  N1003 

RSP  1 1  05  Cost  i  50 

Ol  OKI  VI 

50ml  KDT  Spraj 

Ref.  041180 

RSP  15  05  Cost  0  05 

PIERRE  <  \RI)I>> 

60ml  \ftershave 

kef  I '07 71 15 

RSP  10  50  Cost  6  45 

M  VGIE  NOIRE 

50ml  KDT  Spray 

k'el  1 ,05! I  t 305 

RSP  22.00  Cost  14  25 


01  v 


Otj 


Otv 


0t\ 


)l\ 


( )i  v 


Otv 


Otv 


is  lisl  is  in  add 


lions  currentlj  available  from  \  &  G  Imporls. 


9RS 


in  anj  pn 

\&G  Imporls  Limited. 

iwaj  Technical  Centre,  Treada\\a\  Hill.  knnduaier.  Hum  \\\eoinbe.  Buckinghamshire 
Telephone  (0628)  810404    Telex  846901  WD  G     Ka\  (0628)810225 
Terms  &  Conditions 

in  till  orders  supplied  under  L200  +  VAT      (i  Ml  orders  suh|eet  to  availability  —  no  'to  follow' 

before  shipmenl  7  Hue  to  price  changes  made  b\  manurneturers  we  reserve  the  righl  to  change  prices 

H  The  u  Is  remain  the  propert J  ul  \  &  (I  Imporls  I, muled  mini  pn\  menl  is  received 

eeipl  dI  goods  we  reserve  the  nghl  lo  iiphll  goods  in  Ihe  e\enl  ol  non  pa\menl 


stated 
in  lull  and 
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BOW  PEOPLE 


Cartoons  in 
the  frame 

Vantage  training  controller,  Ken 
Howells  recently  submitted  three 
cartoons  to  be  included  in  a 
showcase  display  of  "regal" 
cartoons  held  at  London's  Royal 
British  exhibition. 

Mr  Howells  exhibited  as  a 
member  of  the  cartoonist  club  of 
Great  Britain  and  his  efforts 
depicted  King  Alfred  and  Henry 
VIII.  Fame  came  his  way  when  he 
was  interviewed  on  BBC  radio  and 
asked  about  his  work. 

The  original  cartoons  have 
now  been  auctioned  with  the 
proceeds  going  to  the  National 
Playing  Fields  Association. 


Down  the 


pan... 


Last  month  saw  a  landmark  in  the 
history  of  Britain's  lavatorial 
habits,  when  a  grand  ceremonial 
flush  to  record  the  discontinuation 
of  Britain's  first  purpose-designed 
toilet  tissue,  "Bronco",  after 
more  than  100  years  in  circulation, 
took  place  in  London. 

To  commemorate  the  end  of 
an  era,  Ron  Day,  until  recently 
managing  director  of  its 
manufacturers  British  Tissues, 
flushed  away  a  shet  from  the  last 
batch  of  the  smooth  finished  hard 
toilet  tissue  down  the  pan  of  an 
1890  Darnley  "low-down  suite" 
at  the  Science  Museum, 
Kensington. 

"Bronco  was  market  leader  in 
the  1950s  but  the  bottom  has 
since  fallen  out  of  the  hard  tissue 
market.  Today's  consumers 
simply  prefer  a  softer  option, ' '  say 
British  Tissues.  What  a  cheek! 

Originally  known  as  "British 
No  1 " ,  Bronco  was  manufactured 
by  the  British  Patent  Perforated 
Paper  Co  whose  founder,  W.J. 
Alcock,  peddled  the  rolls  of 
superfine  manilla  tissue  round  the 
streets  of  London  on  a  barrow. 


Southern  England  were  none  too  happy  at  having  to  hand  over  the 
Rennie  Trophy  in  the  Numark  golf  tournament  to  Ireland,  who  won  it 
for  the  first  time  by  a  handsome  margin.  Pictured  from  the  left,  Tim 
Dunn  (Herbert  Ferryman),  Numark  Chemists  Charles  Henderson 
and  Anoop  Patel  with  the  team  from  Ireland,  Keith  Murphy,  David 
Gibson,  Peter  Wright,  and  Tom  Hutchinson  (Haydock  &  Co,  Belfast) 


After  a  record  breaking  39  years  Ray  Da  vies  retired  as  senior  assistant 
editor  (science)  from  the  Pharmaceutical  Journal  last  week.  At  a  dinner 
to  mark  the  event,  attended  by  some  30  colleagues  from  the  press  and 
industry,  he  was  presented  with  a  cheque  and  an  electric  typewriter. 
Proving  you  are  never  too  young,  he  is  seen  here  relaxing  with  PJ 
colleagues  Imogen  Savage  (left)  and  Lauren  Robertson  (right),  and 
Gopa  Mitra  from  the  PAGE 


25  years  on 
for  Linney 

Philip  Harris  Medical's  managing 
director  David  Linney,  who  joined 
the  company  as  assistant  to  the 
sales  office  managers,  celebrates 
25  years  with  the  company. 

Mr  Linney  is  a  keen  collector 
of  antique  watches  and  is  pictured 
here  showing  off  the  19th  century 
Swiss  mounted  gold  fobb  watch 
that  was  presented  to  him  for  his 
anniversary  and  the  18th  century 
watch  that  belonged  to  the 
company's  founder  172  years  ago. 


APPOINTMENTS 


Dr  Alan  Rogers,  FRPharmS, 
secretary  and  scientific  director  of 
the  British  Pharmacopoeia 
Commission,  has  been  elected 
first  vice-chairman  of  the 
European  Pharmacopoeia 
Commission. 

Schwarzkopf  have  appointed  Sue 
Meredith  as  product  manager 
responsible  for  the  Gliss 
Coromist,  Touch  of  Silver  and 
Batiste  ranges.  She  recently 
joined  the  company  from  Boots 
where  she  was  assistant  brand 
manager  on  the  No  7  account. 

NPA  Worcester  &  District  Branch:  Mrs 

Patricia  Alesbury  is  the  new 

branch  secretary. 

NPA  Hartlepool  &  District  Branch:  Mr 

Barry  Lowes  is  the  new 
secretary.  He  replaces  Leslie 
Dyer,  who  retired  from  business 
in  June. 


Pharmacist  Julien  Goldstein  and  his  wife  Linda,  of  Cullimorc 
Chemists,  Edgware,  were  presented  with  a  71  'and  video  recorder,  the 
top  prize  awarded  by  Richards  &  Appleby 's  at  Chemex,  for  their  long 
standing  custom.  Said  Julien  Goldstein:  "We  were  surprised  and 
delighted.  But  we  are  always  pleased  to  support  Richards  &  Appleby 


Typesetting  and  graphics  by  Magset  Ltd.  Sidcup,  Kent.  Printed  by  Riverside  Press  Ltd.  Whitstable.  Kent.  Published  by  Benn  Publications  Ltd,  Sovereign  Way.  Tnnbndge,  Kent  TN9  1RW. 
Registered  .it  the  Fust  Office  as  a  Newspaper  12/lfi/16s  Contents  ;  Benn  Publications  Ltd  1989.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  In  a  retrieval  system  or  transmitted  in, 
any  form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications.  Benn  Publications  Ltd  may  pass  suitable  reader  addresses  to  other  relevant 
suppliers  If  you  do  not  wish  to  receive  sales  information  from  other  companies,  please  write  to  Fraser  Murdoch.  Benn  Publications  Limited,  Sovereign  Way,  Tollbridge,  Kent  TN9  1RW. 
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BEEF  UP 

YOUR 

BABY 


FOODS. 

Milupa  is  the  brand  leader  in  infant  savouries  with  over  50%  savoury  Farmhouse  Beef  and  tempting  Braised  Steak,  delicate 

market  share  in  chemists.*  We  maintain  our  No.  1  position  Country  Chicken  and  satisfying  Golden  Chicken.  And  as  you'd 

because  we  always  keep  abreast  of  consumer  needs.  That's  expect  from  Milupa,  they're  all  delicious  because  they  contain 

why  we're  now  responding  to  the  growing  demand  for  savoury  only  top  quality  ingredients. 

foods  by  launching  our  first  Infant  Meat  Dinners.  We're  promoting  the  launch  extensively  in  the  consumer 

There  are  two  beef  and  two  chicken  dinners  available,  and  paramedic  press  with  new  advertising  based  on  our 

successful  'Little  Experts'  campaign.  We're  also  distributing 

,  over  a  million  free  samples  to  generate  trial.  And  to  maximise 

■lh™Tan"er  H  ^SSUL  ||  ^upo " ""jj c  your  sales  and  profits  we've  produced  eye-catching  point-of- 

So  order  your  stocks  of  all  4  varieties  now.  After  all,  it's  a 
perfect  opportunity  to  put  more  meat  on  the  bones  of  your 
babyfood  sales. 

'Independent  Research  Data,  1989 

milupa 


Milupa  babyfoods.  The  one 
taste  little  experts  agree  on. 


See  your  representativeor  ring  our  Sales  Department  on  01-573  9966.  Milupa  Ltd.,  Milupa  House,  UxbridgeRoad,  Hillingdon,  Uxbridge,  Middlesex  UB10  ONE. 


Encouraging  news  for  patients 
who  chew  sucrose  gum  after  eating 


It  is  well  established  that  chewing  Orbit  sugar- 
free  gum  after  eating  triples  salivary  flow, 
distributes  saliva  to  hard-to-reach  interproximal 
sites  and  dramatically  speeds  acid 
neutralisation.12 

Now  a  new  study  using  indwelling  electrodes 
has  shown  that  sucrose  gum  demonstrates  a 
similar  effect.3 

Once  the  sucrose  was  chewed  out  (a  process 
taking  only  a  few  minutes)4  the  gum  behaved  in 
much  the  same  way  as  sugar-free  gum.  In  fact, 
acid  neutralisation  was  completed  during  a 
normal  20  minute  chew  period.  This  represents 
a  significant  reduction  in  the  period  of  acid 

Interproximal  plaque  pH  response  to  typical  nutritionally 
balanced  meal  with  and  without  sucrose  gum.3 


I 

I  6- 

V/ 

After  chewing  sucrose  gum 
Potential  demmetalisation  zone 

Without  chewing  gum 

, ; , , 

( 

10      20       30  40 

I  ime 

1          III  II 

50        60       70       80        90      100  1 

1  1  1  1 

0      120     130  140 

minutes 

The  Wrigley  Company  Lid  .  Estover.  Plymouth.  Devon.  PL6  7PR 


attack  compared  to  the  two  hours  recorded  at 
interproximal  sites  when  saliva  was  not 
stimulated  by  the  chewing  of  gum. 

Although  the  duration  of  risk  can  vary 
depending  on  the  type  of  food  or  drink,  the 
plaque  sites  and  the  individuals  concerned,  the 
two  hour  potential  for  acid  attack  poses  a 
considerable  threat.  With  snacking  five  or  six 
times  a  day  being  common,  many  patients' 
teeth  are  at  risk  for  long  periods  of  the  day. 

Since  most  people  prefer  sucrose  gum  and 
already  chew  for  at  least  20  minutes,  these  new 
results  suggest  that  whichever  gum  your 
patients  elect  to  chew  after  eating,  they  can 
neutralise  plaque  acid  much  faster  than  by  not 
chewing. 

Chewing  gum,  a  valuable  adjunct  to  good 
dental  health. 


WRIGLEY 

DENTAL  PROGRAMMES 


References:  1 .  Jensen.  M.  E.,  JADA,  1986, 113.  262-266.  2.  Jensen,  M.  E., 
Data  on  file.  3.  Jensen,  M.  E..  Wefel,  J.,  and  Sheth,  J.,  J.  Dental  Res  ,  1988, 
67,  Abstr.  7329/Data  on  file.  4.  Hoerman,  K.  C,  ef  a/.,  submitted  Archives  of 
Oral  Biology,  1989/Car/es  Research,  1987,  Vol.  22,  No.  2,  Abstr.  116. 
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